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Chilled Swimmers Raise
Money for SEALs

I

Gina Longino

t was a chilly January morning in The Tampa
Bay Metro area. The air temperature was
about 54° as the sun was starting to rise over
the Bay and the water temperature was just
above 60°. Most people wouldn’t even dream
of sticking a toe in the water, but on Gandy
Beach, 150 men and women had donned
wetsuits and were getting set to dive in for a
very good cause! It was the 6th annual Tampa
Bay Frogman Swim, a charity fundraising event
that benefits The Navy SEAL Foundation.

This charity has a four-star rating by Charity
Navigator and has been certified by Charities
of America as a “Best in America” Charity. The
Navy SEAL Foundation supports SEALs and
their families.
According to the Frogman web page,
tampabayfrogman.com, this event began in
2010 when Commander Dan O’Shea, USNR,
had an idea to turn an annual swim organized
by Tampa Bay Watch into a fundraiser for a
SEAL who had been injured in Afghanistan.
Continued on page 22

A wedding aboard the Woodwind

A New Beginning with
Winds in Their Sails

O

Early morning start for the Frogman swimmers

Marine Discovery Features
in New Pier Designs
Will Michaels

I

t is St. Petersburg’s sunny climate and surrounding rich aquatic beauty and resources that are
fundamental in making our city so special. Early city leaders appreciated this and were pivotal
in moving our community in the direction of both a world-class destination for tourists and a
great place to live which lasts to
this day. The first Pier Task
Force noted that a new Pier
should “speak to our city’s
beautiful aquatic setting,” and
that the “architecture of the
main building should reflect our
history and unique identity as a
City” and be “a worthy symbol
of our great City.” The Pier has
served as St. Petersburg’s
principal architectural symbol
since the ‘Million Dollar’ Pier
was built in 1926, followed by
the Inverted Pyramid in 1973.
Ideally, the New Pier will reflect
our city’s uniqueness and special
Continued on page 34

Bob Griendling

ld Northeast resident J. Wood (not Jay, just the initial)
remembers the first time he saw the Hinckley Bermuda
40 Mark III, the legendary yacht introduced in 1972. He
was aboard his old boat eating a peanut butter sandwich at Lake
Charlevoix just off Lake Michigan around 1989. It was love at
first sight.
“I saw this beautiful sailboat,” Wood said. “I noticed its hailing
port was Sanibel Island, but I didn’t think it had ever been there,”
a popular tourist destination near Fort Myers, Florida.
It may have been a harbinger of where the native Ohioan
might sail to one day, and he was already thinking of what he
would name his yacht. “I remember the wind coming through the
trees off Lake Charlevoix,” Wood said. “It sings through the pine
trees.” He thought he’d name his boat with that wind in mind.
Nine months later he bought a Hinckley Bermuda 40 Mark
III yawl, as sailboats with two masts are called, and christened it
Woodwind.
The wind is one of his favorite companions. “For the first five
years or so, I never had an AM-FM radio on the boat,” he said.
“I love the silence. So beautiful.”
Wood’s yacht is not just any Hinckley; it was once owned by
the Henry Hinckley, the Cornell-educated engineer who took
over his father’s four-year-old boat building business in 1932.
Wood says his yacht has every imaginable accessory on it, except
a fireplace, presumably because Hinckley was planning to take
the boat to a Miami boat show where a fireplace is rarely needed.
Throughout their history, Hinckley yachts have been known
as some of the most expertly built in the world. They are most
popular in New England and with sailors on the Chesapeake Bay.
The Bermuda 40 Mark III is described by Nick Voulgaris, an
author and yacht restorer, as “an instant classic... in part because
its graceful lines and long overhangs were so captivating.” It has
a large, clear foredeck and sails low in the water, making it strong
and safe, according to Wood, and it’s uncommonly quiet. It was
Hinckley’s first fiberglass yacht. Wood describes it as “more Nat
King Cole than Lady Gaga.”
Wood is an architect and builder. He began in the building
trade at age 5 when he held posts for his Uncle Arthur, a Vermont
surveyor. It’s the type of tactical endeavor he loves.
He moved to the Old Northeast 17 years ago, but not before
sailing from his then-home in Houston for a couple of years to
South and Central America and then settling in Naples, Florida.
Continued on page 32
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Strong Foundation.
Bright Future.

APPLY NOW
Pre-K (Age 3)
through 12th Grade

5101 First St. NE, St. Petersburg, FL 33703
www.CanYouBeMore.com
727-522-2111
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Meet the Writers

We would like to sincerely thank and introduce our writers. The time and
talent they dedicate to writing about good people, good places and good things
happening is what makes the Northeast Journal the quality publication that our
readers have come to expect and love.

Samantha Bond has lived in St. Petersburg since 2014.
From Maryland, she relocated to Tampa, graduating from
USF in 1988. Owner of Sam Bond Benefit Group, she enjoys
helping people purchase the insurance they need with
confidence. Her children attend FSU.
John Gee and his wife used to live in the ONE, but after
moving to the downtown area, he is now the Journal’s
downtown correspondent. He is a retired teacher, part time
musician, and full time observer of our city’s social and
cultural resurgence.
Robert Griendling is a writer living in the Old Northeast
neighborhood with his wife Karla. He also writes a bicycling
column for the Tampa Bay Times and blogs at www.
bobgriendling.com.
Mary Hampton, our self-titled, Queen of Recycling, is a
retired educator. In retirement, she has been thrilled to
marry her high school sweetheart, Steve. She is the proud
Grammy of three beautiful granddaughters. Mary loves
writing for the Northeast Journal.
Marcia Heath turned her love of books into a publishing
career as an editor and publicist at Harcourt Brace,
Putnam’s, and Pocket Books. After 20+ years in corporate
marketing, Heath freelances as a writer, marketing coach,
and consensus-building facilitator.
Sara W. Hopkins is enjoying her fourth year in St.
Petersburg. She is a former literary agent and journalist
and currently works for Paradigm Learning, a leading
solution provider in business acumen and strategic
alignment for Fortune 500s and 1000s.
Gina Longino, longtime resident of St. Petersburg, is a
registered nurse with Pinellas County Schools and children’s
book author of the Livvie and Buggles series (www.livvieandbuggles.com). She is a single mother to four children
and grandmother to three.
James Martin and his wife have been residents in the
historic Old Northeast for the past 4 years. James is a
graduate of the USFSP, and is an everyday outdoorsman
who enjoys anything that includes being on the water or
surrounded by nature.
Will Michaels is retired as executive director of the History
Museum and has served as president of St. Petersburg
Preservation and vice president of the Dr. Carter G. Woodson
Museum of African American History. He is the author of
The Making of St. Petersburg.
Holly K. Walker has over 20 years of experience in
speaking and writing both professionally and socially. She
has been a resident of NE St. Petersburg since 1995. She
is married and has two children. She also enjoys philanthropy and serves on several boards.
Dana Wood, a recent transplant from New York City, is a
former beauty director for BRIDES and W magazines. She
has written for numerous national publications, and is an
author, copywriter, and blogger. You can view her portfolio
at www.danawoodwriter.com.

P U B L IS H E R’S N OT E
Assigning Value
The energy and excitement that fills the air in St. Pete these days is
exhilarating! It certainly helps that the economy is picking up and the
dollars are flowing.
But, what about the other stuff? What about the intangibles in life? How
do you measure and value those? Why would we ever wish to make the
artificially assigned value of a piece of paper (money) supersede the pure
joy we receive from engaging our hearts, minds, and souls in our everyday
passions and interests? How do you put a monetary value on giving to
others in the name of human kindness and shared connection? You don’t.
As you will discover for yourself, many people, including the subjects
in this edition of the Northeast Journal, clearly choose to follow their
hearts first, pocketbook second... or not even close!
Children’s book author, Sara Pennypacker, is so alive and in love with
what she does that she shares her raw and authentic emotions on the
subject to the point where I said, “I want to meet this woman!” Despite
her last name (couldn’t resist!), I bet she would pursue her craft for no
money at all. Imagine how many children’s lives she positively influences
through her books and how many of us feel inspired right now just reading
about her. Priceless.
Reading about the block parties described on the HONNA page warmed
my heart. For one, my late step-father, Rob Shepard, was mentioned as
one of the initiators. I could just hear his cheerful voice gathering everyone
and anyone in the area to join in and have some fun. Nothing more than
sharing human kindness with others. What a blessing.
Chef Michael, David Vann, Ken Bowen, and the Quiltys, James Martin,
the Denson family, and Paddle Addict... please read this edition in its
entirety to be inspired by each of these people, your neighbors. If I had
more room, I could honestly use every article in this edition as an example
of how rewarding and enriching life can be when we place a high priority
on the intangible value of doing what we love for our“self” and in service
to others.
It’s not that “money is no object” here or that it’s “the root of all evil,”
it’s that when you engage in what you love, money becomes less important
in creating a deeply fulfilled and satisfying life. When you give of yourself
in service to others, the rewards are immeasurable, and assigning value
becomes immaterial.
Enjoy the riches life offers up and pay them forward!
With deep gratitude,

Jen and the Northeast Journal Team
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Big Cats

John Gee

Finally we got to walk through the
heavy steel door. My wife and I had
driven through the ’burbs of Tampa and
found the anomalous dirt road off
Gunn Highway. We passed through the
main gate, found the guide, watched
the video, and now we were invited to
pass through the door and visit the wild
animals of Tampa’s Big Cat Rescue. It
was difficult to adjust to the fact that

we were entering a 67-acre tract of wild
animal habitat in the middle of Tampa’s
suburban sprawl. But even though the
suburban amoeba has surrounded the
rescue’s land, it continues to maintain
the mission of providing a safe place for
misplaced and often times mistreated
wild cats.
This was our first post-retirement
Florida trip. Like most retired people,
we thought of all the places to visit
around the world, but we knew that
you don’t have to be in Katmandu to
find adventure. America is a big
country which offers many attractions,
wide open spaces, state parks, national
parks (free admission for people over
63), and many miles of amber waves of
grain. We also realized that Florida
offers a lot more than beaches, Miami
and Orlando. So we compiled a list of
Florida things to do, and decided that
our first adventure would be among the
wild animals of suburban Tampa.
Big Cat Sanctuary began rescuing
exotic cats in 1992, and now this
nonprofit organization cares for about
100 wild cats. Depending upon how
active they are during your visit, you

may see any combination of lions,
tigers, bobcats, lynx, servals, ocelots,
caracals, or even a Geoffrey cat.
Understand that these guys aren’t
just wandering around waiting to
attack human prey. Although some
cats may enjoy that prospect, they all
are in fenced areas designed to protect
them from us and us from them. Unlike
the sad cages of some zoos or circuses,
however, each cat gets a large, clean
and wooded area that provides room to
play, eat, drink, climb a tree, or just
stretch out and act like... well, just like
a cat. When hearing the sometimesheartbreaking stories of these cat’s past
lives, it is clear that they are now in a
cat heaven.
Some of these cats were abandoned
by owners who didn’t understand that
they grow up to be large, unruly, and
hungry. Some were abused and forced
to live humiliating lives entertaining
audiences often under deplorable
conditions. Others were saved from fur
farms (yes, they still exist), unscrupulous pet dealers, or rescued after their
mothers were killed. Many of the
stories of abuse, mutilation, and neglect

are beyond sad, but the sanctuary gives
them a safe and caring environment,
and regardless of past treatment, they
are now content. Some actually love
having human visitors around and will
come over for a closer look.
Big Cat Rescue is a widely respected
organization that is endorsed by animal
rescue groups from around the world
which are working together to end big
cat abuse. So now, regardless of past
abuse and neglect, these cats can all
look forward to a protected and cared
for future.
Judging by the popularity of the
“People and Pets” section of the Journal,
our neighborhood has many animal
lovers who would love to visit this
sanctuary, so drive over and spend a few
hours with these beautiful cats. You
must reserve a space so book a tour at
www.zerve.com/BigCatRescue/calendar,
or call 888-316-5875. Please go and pay
them a visit. You will be helping the
sanctuary, you will see some magnificent animals, and the cats will love to
see you. Just don’t get too close to the
tigers. You will discover why when you
begin the tour. n

LIVE IN THE SKY.
WALK TO
EVERYTHING ELSE.
OVER $90 MILLION RESERVED

ICONIC LIVING IN THE HEART OF DOWNTOWN
Soaring to new heights in the heart of downtown, ONE St. Petersburg unveils a bold new vision for contemporary
urban living. One city block. Incomparable luxury tower residences. New Hyatt hotel, restaurants, shops and more at
your feet. An iconic new address – with endless views and inﬁnite possibilities in every direction.
Luxury Tower Residences from the $500s to over $1 Million
REGISTER NOW AT ONESTPETERSBURG.COM
R E S I D E N C E S | H OT E L | R E TA I L
VISIT OUR SALES GALLERY TODAY!
Monday - Saturday 10am - 6pm | Sunday 12pm - 5pm
727-240-3840 | 100 1ST AVENUE NORTH | ST. PETERSBURG, FL 33701
On the corner of 1st and 1st

BROKER PARTICIPATION WELCOME AND ENCOURAGED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO
THIS ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. This project has been ﬁled in the state of Florida and no other state.
This is not an oﬀer to sell or solicitation of oﬀers to buy the condominium units in states where such oﬀer or solicitation cannot be made. Prices and availability are subject to change at any time without notice.
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Rock Around the Block

O

ne fun way to get to appreciate
your neighbors – besides the
occasional wave to the ones
down the block you’ve not really gotten
to know after two years, or the guy across
the street who’s forever borrowing tools
(and forgetting to return them) – is to
throw a party. But not just an ordinary
party in your house or backyard, but one
in the street. Some of our neighbors
have found this a fun way to get together
to “party.” Those on the 500 block of
17th Avenue NE and the 400 block of
18th Avenue NE go all out to entertain
kids and adults from near-and-far on
Halloween night. And for years, those
same neighbors on the 500 block of 17th
have thrown a street block party on the
Sunday before Christmas.
Street block parties are popular and
easy to pull off. Read about a couple of
other blocks in the neighborhood
which have enjoyed what’s become a
tradition for many families.

Turning a Lemon Experience
into Lemonade
Kathleen Barry

Our block parties began with an
unfortunate event. One night all the
cars on our block were vandalized with
eggs and paint. The following morning
the whole block was outside cleaning
our vehicles. As we were enjoying each
other’s company, despite the circumstances, one neighbor – the late Rob
Shepard – suggested that we organize a
block party.
For the first few years, we held them
twice a year on the Saturday night of
the time change. We invited all the
neighbors within at least a one block
radius – the 500 block of 14th Avenue
NE between Cherry and Poplar – and
instruct everyone to provide their own
drinks and to bring a dish to share. For
the first few years, we cooked hamburgers
and hot dogs on the grill and assigned
folks salads, side dishes, and so forth,
but now everyone just brings what they
want.
On the day of the party, we bring out
our patio and porch furniture onto the
street to provide seating, and we string
up lights across the street. We get going
about 6pm and go until the crowd

dwindles and it’s time to put everything away. Over the years
we have added clips to the trees to make the set up easier.
We always have an excellent turnout, usually 50-75
people, and everyone seems to have a great time. The kids
(and dogs) enjoy having free run of the blocked-off street
without having to worry about cars, and the adults appreciate
being able to relax and catch up with friends and neighbors
without having to worry about driving home. We did miss a
couple of years, but we held our most recent block party in
October with Meg Earle as the current “organizer.” While
the block has changed over the last several years – losing
beloved neighbors, but gaining new ones – the camaraderie
of the block party brings everyone together and enhances
our friendships year-round.
Upcoming Events of Interest
Neighborhood-wide Yard Sale
Saturday, March 28
New Resident/New Member Meet & Greet Monday, March 30
Annual Easter Egg Hunt
Saturday, April 4
Annual HONNA Gala
Saturday, April 25
HONNA Garden Stroll
Sunday, May 3
Go to www.HONNA.org for details

Showing Thanks for Good Neighbors
Lisa Grattan

When someone asks me where I live and I reply “in the
Old Northeast part of St. Petersburg,” I inevitably hear
something like “I LOVE that neighborhood,” or “you are so
lucky – what a great place to live.” And I always smile because
this is exactly how I feel about living here.
Not only do those of us who live in The Old NE feel that
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we live in a beautiful place with houses of character and
neighbors of quality, we also get to experience so many great
occasions that many of my friends find enviable.
Halloween is always a night which one has to experience
because words just don’t do it justice. And Thanksgiving on
my block is another event that is always a memorable and
special time with my neighbors.
For many of the 14 years that I have lived in my home
on 14th Avenue NE (between Locust and Oak), our block
celebrates Thanksgiving in a good old-fashioned neighborly
way. Fred McTaggert, who lives next door to me, ventures
downtown a few weeks before the holiday to get a permit,
and requests the necessary road blocks so that we can shut
the street down for the day. Everyone in our 9-10 houses
moves their cars in the morning, which allows us to set up
tables and chairs where we will all gather to feast at 2pm on
Thanksgiving Day. Everyone brings a dish or two (or three!),
and there is always a wide assortment of turkeys, hams, salads,
dressing, casseroles of all types, and, oh-so-many delicious
desserts. There are apple, pumpkin, and sweet potato pies,
cheesecakes, chocolate cakes, and just about every sweet
thing that one can imagine.
But better than all the delicious and savory food that fills
the afternoon is the special closeness that we all feel from
gathering together and appreciating our biological as well as
our extended families, which our neighbors have become.
Our Thanksgiving tradition has become a yearly event,
and it has allowed us all to know each other in a more significant way. We start the meal off with a group prayer, which
Mike Meza – my other next door neighbor – always graciously
says. During the few hours that we sit together, children ride
their bikes back and forth, some of the musically-inclined
neighbors entertain us with music, and laughter and conversation fill the air. What a great way to celebrate and truly be
thankful for all that we have!
Applications for a block party permit to close a city street
can be obtained at the St. Petersburg Police Department,
1300 First Avenue N. Applications must be submitted to the
Special Events Unit of the department at least ten business
days prior (weekends and holidays are not counted) to the
scheduled event. A completed application includes (among
other information): the name(s) of the person sponsoring
the event; the date, time and duration of event; desired
location (including a map); abutting property owner(s)
approval; and a check or money order in the amount of $30
payable to the City of St. Petersburg. The fee covers the cost
for barricades, which are required for the street closure. Barricades are dropped at the designated locations, and it is the
responsibility of the applicant to place the barricades across
the street during the event and to remove them at the
conclusion. Applicants will also be responsible for cleaning
up the affected area after the event.
More info can be found at www.stpete.org/POLICE/usb/
docs/street-closure-permit-application-0913.pdf. n

MASTERING THE ART
OF BEING CONNECTED
PENDING

BACOPA BAY
4991 Bacopa Lane South
Robyn Gunn & Diane Swainston 727.421.7234
Web ID U7711130
$1,449,000

RENAISSANCE

BAYOU CLUB ESTATES

729 Suwannee Court NE
9859 Sago Point Drive
Eileen Bedinghaus 727.642.3331 Peggy Grom
727.641.4442
Coming Soon
$985,000 Web ID U7723236
$597,500
PENDING
NEW TO MARKET
DOWNTOWN
ST. PETERSBURG

SNELL ISLE
1310 Monterey Boulevard NE
Robyn Gunn & Diane Swainston
Web ID U7723258

GLENWOOD
800 North Glenwood Avenue
727.421.7234 Frank Fage
727.492.7817
$2,195,000 Web ID U7723895
$425,000

THE ORION

WALKER WHITNEY

750 4th Avenue South #601H
226 5th Avenue North #602
Frank Fage
727.492.7817 Jan Kokernot
727.460.2956
Web ID U7721169
$389,000 Coming Soon
$349,900

PENDING

LUTZ

ST. PETERSBURG

ST. PETERSBURG

Lakeside Drive
4616 29th North Avenue
4909 Dr. MLK Jr. Street South
Kelly Lee McFrederick 727.410.3605 Kelly Lee McFrederick 727.410.3605 Kelly Lee McFrederick 727.410.3605
Web ID U7716506
$350,000 Web ID U7720500
$249,500 Web ID U7721028
$182,000
PENDING

ST. PETERSBURG

LESLEE LAKE

CLEARWATER

2400 Leslee Lake Drive North
2333 Feather Sound Drive #A103
470 3rd Street South #501
727.492.7817 Frank Fage
727.492.7817
Jan Kokernot
727.460.2956 Frank Fage
$159,900 Web ID U7716665
$119,000
Web ID U7717516
$179,900 Web ID U7720519

HISTORIC OLD NE
275 21st Avenue NE
Eileen Bedinghaus
Web ID U7725324

727.898.6800
$660,000

Over 16,400 associates | Approximately 730 offices | 56 countries and territories worldwide | 24 locations
ST. PETERSBURG | 727.898.6800
102 2nd Avenue NE, St. Petersburg, FL 33701
Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Property information herein is derived from various sources including but not limited to county records and the multiple listing service, and may include approximations. All information is deemed accurate.

premiersothebysrealty.com
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The Surprising Life of a Children’s Book Writer

S

Marcia Heath

ara Pennypacker is the
award-winning author of illustrated
children’s books that are funny,
touching, and real. The themes running
through her stories are the enduring
ones: friendship, family, loss, joy, and
independence. In a booming and
competitive market for children’s
literature, Pennypacker has earned an
international following of diehard fans.
Her genius lies in creating characters
you instinctively root for, love, and
remember long after the book ends.
Pennypacker splits her time between
Cape Cod and St. Petersburg, where
she and her partner, David, are busy
remodeling their home in the Old
Northeast. “I love it here,” she said
during our backyard interview on an
overcast winter’s morning. “I swim
most days in the pool or the Gulf, and
I’m besotted by palms and orchids.”
With the occasional interruption from
the construction crew, she spoke with
animation and wry humor about why
she has dedicated her life to writing for
children.
Congratulations on the release of
Totally Clementine, the seventh and
final book in a series about a spunky
third grader named Clementine. How
are you dealing with closing the
chapter on her adventures?
I do love that kid (tearing up)! I love
Clementine’s world view, her voice,
and sense of humor. I was at a school in
Oklahoma when a boy raised his hand
and asked, “Aren’t you going to miss
her when the last book comes out?” It
was the first time someone had asked
me that question, and I choked up in
front of the class. I decided to keep a
diary about writing the last Clementine
book as a way of saying goodbye. But,
it’s not really goodbye: A few of the
Clementine characters will re-appear in
future books...
A New York Times reviewer called
you a “girl whisperer.” What do you
make of that?
I was incredibly honored. It meant
that I was telling the truth... about a
young girl who’s high-spirited, kind,
and creative. When I did research on
creativity, I found a fascinating study
that showed where creative people fall
on the “normal” spectrum. Basically,
they live at the extremes – they can be
both naïve and sophisticated, playful
and serious. Creative males are more
nurturing; creative women are more
assertive. Clementine is definitely a
true creative in gender behavior: Her
best friend, Margaret, freaks her out
because of her girlishness, while
Clementine’s brother is a mystery when
he pounds rocks for hours.

What did Marla Frazee’s illustrations bring to the Clementine series?
I often say that I never needed to
write a word about the love in Clementine’s family because Marla’s drawings
show it so well. Marla
and I had the same
vision
for
the
Clementine series: a
bit retro, characterdriven, funny but
loving. And we’re
both perfectionists. It’s
an ideal pairing.
How do you
summon up your best
ideas?
The creative state
is a benign form of
mental illness – all
those alternative realities and multiple
personalities. Sometimes, when I don’t
know what to do with a character, I
think of him or her when I’m falling
asleep or swimming. (When I swim, I’m
always writing.) Good ideas come out
of the subconscious.
You were a painter before you
became a writer. Why did you make
the shift?

Painting wasn’t my native language...
I had to really think about it. I love the
dream state I’m in when I write. I lose
all track of time.
Do you ever find people are more
interested in hearing
about your life as a
writer than your
books?
Yeah, it’s funny.
People think I slide
out of 5,000-count
sheets around noon,
light up a clove
cigarette and start
pouring out words
like pearls on a
necklace. I take a
break around 3pm
when Andy Garcia
calls me about a movie script. Truth
is, I live a normal boring life, except I
write all the time. I live with all my
characters in my head and heart. I love
them very, very much. If they were
real, I’d take a bullet for them.
What do you say to people who
wonder why you write for kids (rather
than adults)?
Harrumph... you might as well ask me

why I breathe air. I write for kids because
I need to do it, because it challenges and
fulfills me, and because I’m pretty good
at it. It’s what I’m meant to do.
The question implies that writing for
adults is harder, more important or
more complex than writing for kids.
Not true! Children are passionate
readers and more sophisticated readers
than adults in some ways. Adults often
read to learn something or escape into
entertainment. Children make an
amazing connection to books because
it’s their first glimpse into the world
without an adult. They can learn who
they are and who they could be – where
they fit in the world. My favorite letters
from readers start something like this:
“Until I read Clementine, I thought I
was the only one who...”
Do you have children?
I have two absolutely fabulous
children who are grown now. When
they were kids, they were nut balls. My
kids were the inspiration for Clementine,
especially my son who suffered attention
issues in school. He was the kindest,
most empathetic student in the class…
like Clementine.
What’s next?
I don’t want to give too much away,
but I’m finishing up a book called Pax,
a large novel in scope and very difficult
to write. It says all the things I want to
say about how war affects children. The
story is about a boy, his pet fox, and the
journeys they take to reunite after war
separates them. The book concept sold
right away in eight languages, which I
didn’t expect.
What advice do you have for people
who want to write?
Read, read, read. When you find a
book you really love, read it again and
try to figure out how the author gripped
you. Writing is all about discipline, not
some hobby you pick up on the weekends.
If you could go back in time and
give advice to yourself as a neophyte
writer, what might you say?
Oh, probably worry less about my
wings, and fly more.

About Sara Pennypacker
Sara Pennypacker is the author of
18 children’s books, including The
New York Times best-selling Clementine
series; Summer of the Gypsy Moths;
Pierre in Love; Sparrow Girl; and The
Amazing World of Stuart. She also
contributed four books to the venerable
Flat Stanley series. Her books have won
top awards, including a Golden Kite
Award, a Christopher’s Medal, and
many children’s choice state awards.
She frequently speaks about writing
children’s books at elementary schools,
conferences, and college programs.
She also loves bird watching, raising
orchids and... pie. n
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TAKE OUR SURVEY
We’ve been showing up on
your doorstep for 10 years now.
Let’s get to know each other!
What can we do to inspire
even more positive community?
Please take a moment to
share your ideas.
And maybe even win a dinner on us!
Just to get your juices flowing, here are some
questions you’ll find in the online survey...
Sample Questions
You can answer some or all to qualify to win!
Is the Journal easy to read? Is the text large
enough?
Rate each department on the likelihood that you
would read it, on a scale of 1-10... (Goodness
InDeed, History, Artist Profile, Meet Your Neighbor/
20 Questions, People and Pets, etc.)
Name some article topics you’d like to see
included.
What would you like to see more of? Less of?
Are there businesses you would like to see
advertise in the Northeast Journal?
Do you know we have a website and have you
actually viewed it?
How likely would you be to read the Journal
online? Do you prefer that to a printed paper?
What features would you like to see incorporated
into the website?
Are you aware that you can view past issues
online or you can also order the paper by
subscription?
Are the ads easy to read, and do you actually look
at them, utilize their service or product?

www.northeastjournal.org/
reader-survey/
LET’S HEAR FROM YOU!
A D V E RT I S E
in the JOURNAL

ATTRACTIVE
—
SENSIBLE
—
LANDSCAPING
Call for Ideas and Free Estimate

flatwoodslandscaping.com
727-278-6811

Contact Susan at 727. 259.3149 or
advertise@northeastjournal.org
for all your advertising needs.

Save Time and Money,
and Enjoy Your Yard With
New Low-maintenance Landscaping,
Walkways, Patios and Lighting
––––––––––––––
Serving Pinellas County Since 1983
––––––––––––––
Florida Native Plant Society
Award Winner

SPECIALIZING IN: Native Plants • Xeriscaping • Low-voltage lighting • Drip irrigation
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T he E veryday O utdoorsman

Fishing on a Winter’s Day

T

James Martin

he instant I had that first fish on
the line, I knew I’d been missing
out. Fishing had welcomed me
back and transported me to my
childhood – one spent fishing the
10,000 plus lakes of Minnesota. We are
blessed to call the Sunshine State
home, as there are so many locales with
such great fishing you would be inclined
to ask where my sudden revival had
occurred? Hitting tarpon under the
Sunshine Skyway, deep sea fishing off
John’s Pass, or maybe sportfishing down
in Boca Grande? The answer: steps from
our home here in the ONE. We know
how fortunate we are to live in paradise;
a newscast of the blizzards and recordsetting cold gripping the rest of the
nation is reminder enough. While the
rest of the country is bundled up, here
in the Old Northeast and around Snell
Isle, the fishing is exceptional, especially
in the winter months.
As a child growing up in Minnesota,
the only fishing to be had in the winter
was on a frozen lake, in a freezing shack,
staring into a dark hole waiting for a
fish to bite... not ideal for someone who
hates the cold and loses interest quickly.
That’s not the case here, with the rich
fishing grounds of Tampa Bay within

reach. For many residents, a short walk
from our doorsteps will have us enjoying
the sunshine and taking in the beauty
of the Bay, all while doing some fishing
for sport or a freshly caught dinner!
There are so many options for fishing
here in the Northeast that you’re sure
to have one available to you. If you have
a boat or kayak, fantastic. Go hit the
grassy flats a few hundred yards from
shore where you’ll find speckled seatrout
or red drum, also known locally as

redfish. You may also be lucky enough
to hook into a ladyfish. While traditionally not good for eating, they may
be one of the most entertaining to
catch. They are fast, agile, and put up
a great fight. For a novice angler such
as myself, it’s truly a great joy to land
one! If getting out on the water isn’t a
possibility, no problem. Grab your
fishing gear and head down to Coffeepot
Boulevard, North Shore Drive, or any
one of our many canals. Cast away into

the shallows and try your luck catching
any of the aforementioned species, or
maybe go after the elusive sheepshead.
These distinctive fish can be found
among oyster beds and around dock
pilings, feeding off of crabs, shrimp,
oysters, and shellfish. This species is
often referred to as the ‘convict fish’ for
their distinctive black-and-white
vertical striping, as well as their
propensity to steal your bait. If you
question whether or not you actually
landed a sheepshead, just take a look at
their teeth. The unmistakable resemblance to human dentures will provide
confirmation of your catch.
Now that I’ve provided a glimpse
into the small sampling of the fish that
can be found in our local waters, what
do you need to get out there and start
reeling them in? A quick internet
search will lead you to many of our local
bait and tackle shops which will happily
set you up with the requisite gear. And
maybe, if you’re lucky, they’ll give you
the inside scoop on some local
‘hotspots.’ Make sure you have your
license at hand and have an understanding of the daily catch limits and
lengths for keeping your prized catch.
All of this information is available at
www.myfwc.com.
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On a recent day I spent paddling
along Coffeepot Boulevard, I came
across a couple out in their boat, lines
in the water. I started a conversation,
learning that they had recently moved
to the Old Northeast from Ohio, I asked
if they were having any luck? The
husband smiled as he replied, “not
much, but it’s 70° in January, the sun is
shining, and we’re out fishing.” Indeed,
I thought, that’s the right attitude. “It’s
January, and we’re out fishing.” That
pretty much sums up life here in the
Old Northeast as I thought back to
January’s spent in Minnesota and
shuddered. n

Extensive preparation with quality materials!
Free Estimates & References Lic #8165
www.tropicalpainting.com

727-804-9710
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The Most Interesting Man in the World

T

Sara W. Hopkins

he scent of freshly baked pastries arrests the senses upon walking into the
St. Pete Bakery on Fourth Street North. And that’s only part of the welcome
warmth accentuated by hot ovens and friendly greetings. There’s something
about this place – maybe it’s the plaques on the walls, the engraved gold coin from
President Reagan, the military pictures, the celebrity chefs smiling down. Maybe
it’s the luscious contents of the glass cases, chocolate ganache cakes, airy croissants,
chocolate roses, all regally displayed and delightful to behold.
The St. Pete Bakery opened last November, and it’s quickly becoming the go-to
place in town for pastries, decadent cakes, cookies, fresh bagels, the “O-Nut” (a
take on the famous Cronut®), ham and cheese croissants, take-and-bake pizzas,
chicken pot pies, wedding cakes, baking lessons, and the most incredible glutenfree desserts known to man.
The staff of the Northeast Journal experienced the jaw-dropping creations of
the St. Pete Bakery at its anniversary party. When the writers all wondered who
baked that astonishing cake, the answer was, “Chef Michael.”
Chef Michael Ostrander, also known as “Chef O,” has called the Tampa Bay
area home – in particular, the Old Northeast area – for over 30 years. He came
to town at the behest of Phil Alessi, Sr., who met him at the Marriott World
Center in Orlando, and brought him to Tampa as a consultant to the famous
Alessi Bakery. “He’s one of the best,” Mr. Alessi said over the phone. “I don’t
think they make ‘em any better.”
Once in the St. Petersburg area, Chef Michael quickly found himself consulting
for most of the top names in baking and dining. Since his arrival in town, he has
consulted Alessi’s Bakery, Datz and Dough, Mazzaro’s Bakery, and Pane Rustica,
among many others. As Chef Michael tells it, in the early 1980s, he famously told
Mr. Bern Laxer that desserts needed to be kept away from the smell of steak and
dinner foods. Mr. Bern (as he was known) looked at him as if he was a lunatic
that night, but a few years later, in 1985, Bern’s Steak House opened its worldfamous dessert room, which has become a prominent part of the restaurant’s brand
and dining experience.
It sounds impressive that this down-to-earth, humble, and unassuming man
with a mischievous twinkle in his eye could have such a resounding impact on
the restaurant legends of our backyard.
But, if you consider the breadth of Chef
Michael’s 45 years of experience as a
pastry chef and business partner, it seems
rather mundane compared to his other
accomplishments.
It all began on the precipice of a new
school year. Chef Michael – just a kid
from New Jersey – as he’s the first to say,
did not want to attend high school. The
book reading, the studying, all that stuff
– it just wasn’t for him. Luckily, he found
a vocational program in baking, or, as he
says, he might have ended up on the
streets. Once he learned some baking
basics, he was hooked. “I took a bunch
of jobs, some paying, some not, in any
kind of bakery I could, just to learn,” he
says. “The practical knowledge was what
I needed. And then, when I was old
enough, I joined the Army.”
His time in the Army paved the way
for his future career success. Once his
Army instructors saw what he could do
in the kitchen, they appointed him,
fresh out of boot camp, into an instructor
position of his own.
Michael traveled throughout Europe for several years, serving in Army hospital
kitchens, until one day he was summoned to the hospital room of Major General
George Patton IV, son of the famous General George S. Patton. Michael frantically wiped the flour from his uniform on the way to the room, thinking he was
in trouble for sure.
A grouchy general awaited on the other side of the door. “Tell me, soldier,” he
said to the nineteen-year-old Michael, “why is the food in this hospital so damn good
and it’s terrible in the field?” Michael replied, “Well, I’ve only been here for a week,
sir.” The general laughed, then listened while Michael told him his life’s story.
Two days later, Michael was appointed to a position on another general’s private
food team, fully in charge of all baking. Major General Charlie Rogers was a Medal

of Honor recipient, a man of excellent tastes, and an advocate for Chef Michael.
With General Rogers’ food team, Chef Michael spent one week at a time over
the course of six years at each military location in Europe, training pastry chefs.
General Rogers encouraged him to participate in baking classes in Paris, Belgium,
and Italy, and paid for his education.
Michael didn’t really know how good he had become until many years later when
Gaston Le Notre – known as the genius of pastry in France – came to the Hyatt
Regency years later and bowed to him out of respect, after gushing over how delicious
and well-made his pastries were – all in French. “I couldn’t understand a word this
guy said to me,” Chef Michael says, “and when he left, one of my staff came up to
me and said, ‘Don’t you know who that is? That’s Gaston Le Notre, the famous French
pastry genius, and he loved your stuff!’ I shrugged at the time... I had recognized him
as a guy I beat in a competition once, but I had no idea who he was beyond that.”
Chef Michael owes much of that educational opportunity to General Rogers,
who became a close friend and mentor. The military provided him not only the
chance to see the world, but launched his career as a top pastry chef in the country.

After leaving the military with an honorable discharge, he began teaching at
Johnson and Wales Culinary School, and went on to hold executive pastry chef
positions for the Hyatt Regency Grand Cypress, the Hotel Del Coronado, and
the Beverly Hills Hilton, as well as hotels in Chicago, Atlantic City, Miami, San
Diego, and other parts of Florida. Donald Trump hired him as a personal pastry
chef at his residence (now a private hotel) in Mar-a-Largo. He’s baked with Martha
Stewart and Julia Child. And he had a front-row-seat-to-the-stars during one of
Hollywood’s Golden Ages.
“You don’t know true madness until you do two Golden Globe dinners,” he
says, jabbing two fingers in the air. “Two. That’s not normal.” As executive pastry
chef of the Beverly Hills Hotel, ‘normal’ had a different definition altogether.
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‘Normal’ was using the men’s room next to Jimmy Stewart, Frank Sinatra, Cesar
Romero, and Clint Eastwood. ‘Normal’ was a young Jamie Lee Curtis bounding
through the kitchens and
hanging on his arm,
asking if he’d seen her
dad, Tony, around.
‘Normal’ was hearing
a high-pitched, “Chef
Mickey!” from Cary
Grant’s wife bounding
down the hallway for a
hug. It was also a demure,
rumble-low purr from Zsa
Zsa
G a b o r,
and
conducting a pastry demo
at Lucille Ball’s house. It
was baking alongside the
Queen of Sweden on her
yacht. It was serving Bob
Hope a lemon meringue
pie baked according to
his mother’s recipe. It was
visiting with President
Ronald Reagan and First
Lady Nancy Reagan in
their suite after they were
so impressed that he had
baked all of their favorite things. (He had called the executive chef at the White
House for some info, who happened to be a friend of his). It was Mick Jagger
cornering him in a hallway to say, in a barely intelligible accent, “All I’ve eaten
since I’ve been here are your pastries!”
The names go on forever: Don Rickles, Dom DeLuise, Dustin Hoffman, Johnny
Carson, George Segal. And despite their many differences, they all shared one
common thing: They couldn’t get enough of Chef Michael’s baking.
After his incredible and whirlwind experiences as an executive pastry chef for
the rich and famous, Chef Michael left the craziness behind for even more

Page 17

rewarding work. He was inducted as the 21st member of the American Culinary
Federation (an elite organization with membership into the high hundreds now)
and served on the
Culinary Olympic Team
of America (they won a
gold medal in Austria).
He taught at five
schools, including the
Culinary Institute of
America. He owned and
operated
several
businesses over the years,
including
Sweet
Caroline’s in Palm
Harbor, which he owned
with a partner. He and his
wife (and business
partner) of 18 years,
Nancy Discimile, have
participated in the
Saturday
Morning
Market for several years
as well. She works for a
law firm in the area and
handles much of the
business and strategy side
of the bakery. St. Pete
Bakery is their latest offering to the community, where Chef Michael continues
to take on students and share his abundant knowledge.
“My students are amazing and have so much potential. You have to be so careful
with culinary programs these days. Sometimes the education (you pay a lot of
money for) is not what it’s cracked up to be.”
As an answer for disappointing (and expensive) culinary training programs,
Chef Michael cultivates a thriving apprentice program (at a fraction of the cost
of culinary school) where students can work in the bakery and learn from him
Continued on page 18
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each day for six months at a time. He’s placed former students at many well-known
area bakeries including Mazzaro’s and the new Locale, and others have gone on
to open successful bakery businesses of their own.
When he consults and teaches, he includes a bit of everything in those lessons,
from running a business to properly tempering chocolate. “It’s soup to nuts,” he says,
“because you
have to know all
of that to be
successful. I try
to
help
everybody and
anybody.” Many
of his students
stay in touch and
ask for recipes
and tips every
now and then,
which
he
happily shares.
For those not
pursuing a career
in baking, but
who foster an
interest
in
baking at home,
Chef Michael Student Shannon Raday
spends
his
w e e k e n d s teaching groups of home bakers (and some future career bakers)
at the St. Pete Bakery. Classes range from bread baking to seasonal desserts to
baking basics. He teaches his students to make everything from scratch and to use
only the best ingredients. “All of our chocolate is from Belgium or Switzerland,”
he says emphatically. “The taste will reflect the ingredients. You have to bake with
the best.” He also teaches students how to avoid waste. Decadent bread pudding
is best made with day-old bread. That’s where the croissants go that haven’t sold
the day they’re fresh – it’s a bakery basic and a good business practice.
“I came here to give this neighborhood a really great bakery,” he says, “and I’m
willing to bake anything people want.” Just before Christmas, Chef Michael

538 Central Avenue, St. Pete
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received a request for a traditional pastry popular in Wisconsin called Kringle.
Within days, he was sold out. He is happy to take any request. “I started making
pizzas, bagels, and ice cream cakes all by request,” he says. Now he offers those all
the time. “I’m here to give to the community. Come on in and tell me what you
want to eat.”
It’s a rare opportunity to have carte blanche from a pastry chef with such a starstudded
and
illustrious past. This
is his home, his
neighborhood, his
happy place – and his
kitchen is open to all.
Even Phil Alessi
is quick to agree.
“When it comes to
pastries, there’s
nothing he can’t
make. Everything he
makes is the best.”
Alessi’s Bakery is
famous in Tampa
and, as Mr. Alessi
describes it, “It’s a
melting pot. We
make all kinds of
things from all
Chef Michael
different countries.”
But there are no competitive feelings between the two men. After nine years of
collaboration, both speak highly of the other and their bakeries, beaming with
respect.
Looking back on his incredible stories, accomplishments, and adventures, Chef
Michael reacts with a humble shrug, a wistful smile washing across his face. “I had
a lot of fun,” he says. It’s an understatement, but he means it. n
The St. Pete bakery is located at 1961 4th Street North. Park in the Carrabba’s/Sunken Garden
lot. Hours are Tuesday-Saturday 8am-6pm and Sunday 9am-5pm (closed Monday). For more
information, visit them on Facebook, at www.ChefMichaelOstrander.com, and at www.stpetebakery.wix.com/stpetebakery. You can also find the St. Pete Bakery at the Saturday Morning market.
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M E ET Y O U R NE IG H B O R
To be considered for the Meet Your Neighbor page, you may contact Susan Alderson at susie2wong@gmail.com.

Evan
Kostreva

Christina
Diamond

Natalie
DeVincente

16th Avenue NE

7th Avenue NE

18th Avenue NE

If you had your own talk show, who would be your
first three guests? A Priest, a Rabbi, and a

Politician of some sort. The jokes would write
themselves, and we’d be subsequently cancelled.
Your favorite unusual food combination is?

Anything left over on our infant son’s plate was
usually an odd combo. Like prunes and chicken.
Favorite quote: “The first hundred years are the

hardest.” My grandfather, Fred
If you could be invisible for one day, where would
you be? Driving down 4th Street. That way, it

would feel like any other day.
If you were stranded on a deserted island with one
book, what would it be? The Bible – or something

by Jeff Foxworthy, or that Cable Guy fellow.

If you had your own talk show, who would be your
first three guests?

If you had your own talk show, who would be your
first guest? Johnny Carson

Oprah, Angelia Jolie, and Sheryl Sandberg

Your favorite unusual food combination is?

Favorite quote:

It’s more of a saying: “It takes a village.”
If you could be invisible for one day, where would
you be?

The Oval Office

Strawberries rolled in sour cream and dipped in
brown sugar. Try it, its amazing!
Favorite quote:

“What lies behind us and what lies before us are
small matters compared to what lies within us.”
Ralph Waldo Emerson

If you were stranded on a deserted island with one
book, what would it be?

A book to help me save myself!
You have to wear a t-shirt with one word on it for
the rest of your life. Which word do you choose?

Positivity
What Disney character would you be and why?

If you were stranded on a deserted island with one
book, what would it be?

Hemingway’s Old Man and The Sea

You have to wear a t-shirt with one word on it for
the rest of your life. Which word do you choose?

LOVE

What Disney character would you be and why?

Ariel. I would love to be a mermaid!

Maleficent. She’s beautiful and courteous. She just
wanted to be invited to the party!

Armani

Would you rather plan a party or attend one?

Would you rather plan a party or attend one?

What Disney character would you be and why?

Attend

Plan. I love being a hostess.

Disney owns Star Wars, so I’d pick Old Ben
Kenobi. He’s wise and has salon-quality hair.

Tell about a collection you have now.

Tell about a collection you have now.

Would you rather plan a party or attend one?

What is your first thought in the morning?

You have to wear a t-shirt with one word on it for
the rest of your life. Which word do you choose?

Plan one. I love it when a plan comes together.
Tell about a collection you have now.

I love books. I prefer to purchase and keep them.
I hope the coffee is made.

My father-in-law is from Spain, so we have a few
collections that are of Spanish influence: small
crucifixes in our dining room, a collection of midcentury bull figurines, and Don Quixote figurines.

If you could erase one day in history,
which would it be?

What is your first thought in the morning?

What is your first thought in the morning? Thank
you, God, for another day on this beautiful Earth.

9/11

If you could erase one day in history,
which would it be?

If you could erase one day in history,
which would it be? September 11, 2001

Firework by Katy Perry

What song most describes your life right now?

A bug crawling in my ear while I sleep

I’d better not. There may be police reading this.

As a new dad, that’s easy: “If You’re Happy and you
Know It.”
What is your biggest fear or phobia?

I’m deathly afraid of having my thoughts published
in a neighborhood newsletter. And snakes.
What is your favorite smell?

What song most describes your life right now?
What is your biggest fear or phobia?
What is your favorite smell?

Gardenia
If you were elected Mayor of this city, what would
be your first improvement?

Williams Park

Nothing beats that new baby smell.

What is your favorite restaurant?

If you were elected Mayor of this city, what would
be your first improvement?

Downton Abbey, House of Cards or neither?

Fire myself as mayor – preferably out of a cannon.

Bodega

What is your favorite restaurant?

Sadly, I have not seen either, but hear they are
fantastic.

Red Mesa is consistently wonderful.

Name a favorite sound, past or present?

Downton Abbey, House of Cards or neither?

The sound of rain

Downton Abbey? Never heard of her.

What do you love most about living in this country?

Name a favorite sound, past or present?

Voting

My son’s voice

If you could have one super human power, what
would it be?

What do you love most about living in this country?

Where do I start? We enjoy a better standard of
living than almost anywhere else on the planet.
We are truly blessed to live here.
If you could have one super human power, what
would it be? Lasers. Shooting out of my eyes. Ears

and nose, too. Pew pew pew.

I wish I could fly. I hate driving and traffic.

“What time is it?”

In my lifetime, it would be 9/11.

What song most describes your life right now?

The Beatles’ “A Hard Day’s Night.” I have a new
baby, an active 2-1/2 year old, an equally busy
husband, and my own real estate business. Days
and nights are a blur right now!
What is your biggest fear or phobia?

Lizards

What is your favorite smell?

White flowers like magnolias, lilies, or gardenias
If you were elected Mayor of this city, what would
be your first improvement?

I would work with the school board to improve our
public schools, and implement more literacy
programs for all children within our community.
What is your favorite restaurant?

Too many good ones to choose from
Downton Abbey, House of Cards or neither?

Neither

Name a favorite sound, past or present?

My older daughter’s laughter and my younger
daughter’s coos
What do you love most about living in this
country?

Creative freedom

Dwd

If you could have one super human power, what
would it be?

Ability to slow down time to embrace life more
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GOODNESS InDEED

The Power of Positive Paddling

W

Dana Wood

ater. Bruce Denson grew up on it (in the
form of a family lake house in Ocala
National Forest). He currently has a bunch
of it in his Snell Isle backyard (in the form of a
brightly tiled swimming pool and shimmers-in-thesun Smacks Bayou). And he’s found a way to weave
it into the lives of the troubled individuals he
encounters in his role as a criminal defense and DUI
attorney (in the form of… well, we’re about to get
to that).
Bruce is so all about H20, in fact, that he even
created a red-hot stand-up paddleboarding event, the
Florida Cup, that’s winning raves along the Gulf Coast
and far beyond.
But, before we talk hip sports outings, let’s march
right back to the helping-troubled-individuals part of
this married father-of-three’s story. It’s a goodie.
A few years ago, after a down economy led to a bit
of “what’s it all about” soul-searching, Bruce had an
Oprah-style aha moment: Why not connect the dots
between his love of paddleboarding and his strong
desire to help the drug- and alcohol-addicted defendants he meets in court?
His big idea: To teach anyone who was interested
– and up for a challenge – how to swap a negative
addiction with a positive addiction. Thus Paddle
Addict, a non-profit program aiding people in
recovery, was born. Since its inception in 2011, Bruce
has gotten north of 100 paddleboarding newbies out
on the water, tapping into a few very important life
skills along the way.
You might be surprised to learn what paddleboarding
and successful living have in common. To hear Bruce
tell it, there are three core “musts” connecting the two:
1. You have to create balance. 2. You have to move
forward; it’s easier to stay balanced that way. 3. When
you fall, you have to get right back up.
That’s the stuff of group therapy, says Bruce. But
it’s the stuff of a happy, productive life, too.
Bruce’s laidback vibe belies his penchant for
thinking long and hard about what motivates people,
as well as the benefits of exercise and bonding with
nature for our mental and spiritual health. He can
rattle off the basics of the Self Determination Theory

Lynn, Minor (15), Bruce, Mae (8) and Mitchell (12) Denson

Dennis Navarrete at the Florida Cup

of human motivation, such as the need to feel
competent, autonomous and connected to others – all
of which he’s convinced paddleboarding provides.
And he can also get science-y, telling you about the
endorphin- and serotonin-spiking “release of charged
ions” which occurs when a paddle breaks the surface
of the water.
Initially, Bruce relied on friends who owned
paddleboard rental outfits to take his Paddle Addict
recruits out. Now, since becoming a WPA (World
Paddle Association) certified instructor, he takes
them himself, equipped with a fleet of six boards he
keeps staked in his garage.
He partners with a local recovery facility or outpatient provider, picks a spot – NorthShore or Upham
beach, say, or Lassing Park – and he and a small group
head out. “We’ll spend a few hours learning the basics,
paddling, and just enjoying the day.”
Although it certainly isn’t top-of-mind for most
people in recovery – “Hey, maybe I should learn
paddleboarding!” – the core premise of Paddle Addict
is easy to grasp. “The idea is you need to replace the
bad habits with some good ones,” Bruce says.
Lynn Denson, a native of St. Pete who met her
future husband while both were undergrads at the
University of Florida, is used to seeing Bruce go the

extra mile. And she’s been supportive every step of
the Paddle Addict way.
“I have to admit I was a bit skeptical about it at
first, because I couldn’t see the big picture,” she recalls.
“At that point, we didn’t have a fleet of paddleboards,
nor any established relationships with addiction rehab
facilities. I did, however, trust Bruce’s vision. And that
was enough to keep me on board.”
Literally on board. Although she considers herself
a recreational paddleboarder, Lynn definitely likes to
go with the flow. “I try to get out on the water as often
as possible with friends and neighbors, and sometimes
just by myself to enjoy a little quiet time,” she says.
“But I really don’t ever see myself becoming a competitive racer.”
Now married for 17 years, the couple first bonded
over a joint love of tennis. “Early on, we went out
and played,” Bruce recalls. “I knew immediately I
was in trouble because she had such beautiful
strokes.”
He and Lynn learned paddleboarding in tandem.
“As soon as I saw it, I knew it was a sport for me,” says
Bruce, who grew up waterskiing, kneeboarding, and
water skurfing, and swam competitively year-round.
“Lynn and I and some friends rented boards at NorthShore Beach from Brody Welte, who was one of the

Race photographer: Rick Iossi
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first retailers at the time,” he says. “After a quick lesson
we were up and off.”
Despite his WPA instructor cred, Bruce claims to
still be in discovery mode. “I’m always learning
something new about the stroke, or reading the
water,” he says. “The elements change, and that keeps
it challenging.”
And at the urging of Dad, all the Denson children
(Minor, Mitchell and Mae) have dabbled in paddleboarding. But it’s the youngest who’s the breakout star.
“Mae has the most natural stroke and is a gutsy
paddler,” he says. To help her hone her skills, it’s not
unusual for them to hop out on Smacks for a little
impromptu Sunday afternoon paddle.
(That is, when Bruce isn’t engaging
in other water-related pastimes out there,
including swimming all the way to sand
bar, or catching a giant Tarpon with the
fancy fishing pole Lynn got him for his
last birthday. “We tossed it right back,”
she says of the big ol’ fish.)
Active. Team Denson is very active.
Minor’s on the varsity volleyball team.
Mitchell plays basketball. There’s golf
here and there, and lots of tennis for the
entire family.
“We try to have the kids participate in
one team sport and one individual sport
through the seasons,” Bruce explains.
That sense of Denson team effort is
evident at every Paddle Addict event,
from a just-for-fun poker paddle run to
the larger Race Around Palm Island and
Florida Cup.
After kicking off in 2013 at Treasure
Island Beach with 150 racers, Florida
Cup exploded a year later, attracting 265 participants,
some from as far afield as Mexico, the Virgin Islands,
and Venezuela.
The 2015 Cup, which will be held May 16-18, is
well underway, and will feature races targeted to a
range of skill levels: 10-mile Elite, 3-mile Recreational,
and 1-mile Fun Paddle. There’s even a ¼-mile Kids
race. “We’re currently lining up sponsors,” says Bruce,
“and we’re looking to go over 300 participants.”
As with most things Paddle Addict, Florida Cup
is a family affair. All Denson hands are on deck, each
with a specific role.
“When you run a not-for-profit, you rely so much
on the gifts, talents, and time commitment of volun-
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teers,” adds Lynn. “Paddle Addict began with a
volunteer crew of the Denson family of five, and the
kids are still very involved in all parts of putting on a
paddleboard race. We wanted our family to feel the
satisfaction that comes from giving and helping others.”
For fun, Bruce has christened each member of his
family with a fancy title befitting the crucial work
they do for Paddle Addict races. “Lynn is the Queen
of Registration,” he says, “which is the equivalent of
drinking out of a firehose.”
As for the kids, Minor is Timing Princess for
smaller races that don’t require the use of an outside
timing company. Mitchell is Buoy Wrangler, charged

come up to me and share their personal addiction
story,” says Lynn. “They tell me about their recovery,
and then they personally thank us for putting on an
event to highlight awareness of addictions. It’s always
so moving to hear about another person’s struggle and
eventual victory over the grip of alcohol and drugs.
To see these people so physically fit and driven to
become a better person is a huge reward. I love seeing
them having fun and being sober while doing it.”
The Paddle Addict mission even caught the
attention of a local judge, who granted it status as a
court-approved Challenge Program, which allows
defendants to shave time off probation by hopping up

with inflating buoys and retrieving them post-race.
And Mae, who runs a bustling front-yard lemonade
stand on occasion, is Raffle Ticket Master, drumming
up sales and excitement around the prizes gifted at
every race.
One glance at the Paddle Addict Facebook page
tells you that every bit of that Denson hard work pays
off, particularly for the high-profile Florida Cup. “I see
your entire family commit so much so we can have a
great weekend,” posted one grateful race participant.
Without question, Paddle Addict events are a
win-win for everyone involved.
“I always have at least one person at every race

on a board under Bruce’s supervision.
Despite the success – by any measure – of Paddle
Addict, Bruce won’t cop to even statewide aspirations
for the program. “I do see growth, but I’m not sure the
shape it’s going to take,” he says. “It’s too powerful of
a program to not flourish.”
While he sets those wheels in motion, Bruce will
continue to be a warm, smiley ambassador for all the
Zen-calm communing with the water can confer. He
certainly walks the walk. Or, more to the point,
paddles the paddle. “I’m just a middle-of-the-pack
racer,” he says. “But I love to get out there and enjoy
the glide.” n
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MORE BOLD PAT TERNS. LESS DRY CLEANING.
Look beyond throws and rugs to express your style. Integrate striking designs into custom-made
armoires, coffee tables and more at David Calvin Furniture Studio in St. Petersburg.
Get more info at DCFurnitureStudio.com or 314-605-1313.
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RAISING MONEY FOR SEAL VETERANS Continued from page 1

After a successful event in which 40 swimmers completed the race and raised
thousands of dollars for the SEAL, Rory O’Connor took over the direction of the
event. He, along with Kurt Ott of Venetian Isles, son of SEAL Norm Ott; Doug
Santo, a SEAL veteran; Terry Tomalin and several other volunteers organized a
follow-up event in 2011. This race was also a success, this time benefitting The
Navy SEAL Foundation. The event is a sanctioned event by the U.S. Masters
Swimming and USA Swimming, and has grown each year both in participants
and in funds raised.
Kurt Ott was attracted to the event because of his SEAL connection through
his dad and also because he is an endurance athlete. In late 2009, he had heard
about some SEALs putting a swim together. The first year he got involved by
providing boat support for the swimmers. After that, he got together with the
others and worked to make this an annual event. He said they cap the event at
Commander Doolittle (SEAL) presenting Reagen Quilty with the “Spirit of the Naked
Warrior” award. Naked refers to ‘without lifelines, using facemasks, and wearing only swim
trunks and fins.’

include adjustments for the current. The race can end up being a bit longer. The
swimmers must have a kayaker as a partner to help them stay on course. She
partnered with Tim Robinson and they developed a non-verbal communication
plan that helped her stay on course. He had water and nutrition on board for her,
which she credits for helping her to finish the swim. She drew her strength, she
said, from seeing handicapped swimmers participating and from the fact that this
was supporting such a great cause. Each participant was given a lanyard with a
picture and information about a fallen SEAL. Jen’s lanyard SEAL was a 26-year-old

Honor Guard during the opening ceremony when they read the names of every SEAL killed
since 9/11.

175 swimmers in order to keep it safe and manageable. Now efforts focus on the
fundraising portion of the event. They hope to continue increasing the amount
of donations to give to the SEAL foundation each year. Kurt said there has been
more than $1,000,000 raised over the course of the event so far! Raising the public
awareness of the event will certainly help with this effort. He also said they are
always looking for more local sponsorship.
Jen Rhyner, a swim participant from, says the families of Special Ops members
don’t know where their loved one is or when they will come home. She would
know. Jen trained as an EOD technician candidate and was a rescue swimmer
when health issues forced her to obtain a medical discharge in 2008. “The job
can require the ultimate sacrifice, but it is worth it because it’s for the greater good
and our country,” Jen says. “The Navy SEAL Foundation is a priceless community
that understands and supports these families.” This was Jen’s first year as a participant in the swim. She was challenged to do the swim after last year’s event. She
participated with friends who all work together at St. Pete Bicycle & Fitness, some
as swimmers and some as kayakers. The swim is slated as a 3.1 mile open-water
swim in the chilly bay waters from Gandy Beach to Picnic Island, but that doesn’t

Lanyards with a picture and information about a fallen SEAL which each participant is given

who pulled a teammate out of the line of fire in 2006 and saved him by coming
out of cover.
Another swimmer at the event was Ken Bowen. Ken was living in Washington,
D.C. on September 11, 2001, when the plane flew into the Pentagon building. That
day and the devastation he saw closely affected him personally, so he put his new
law career on hold and enlisted in the U.S. Coast Guard. In his service, he served
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Tim Robinson and Jen Rhyner

and trained with some of the Special Ops community
and grew to appreciate the extreme sacrifices they and
their families make for our country. He first learned of
the Frogman Swim after the 2010 event had already
taken place. He worked as a volunteer for the next few
events, and swam the event in 2014 for the first time.
He did so with little training. He did finish the race
but collapsed from hypothermia upon exiting the water.
This year, knowing how quickly the coveted entry spots
sell out, he set his alarm to remind him when registration opened. The entries sold out in 31 minutes!
Battling a shoulder injury, he was not able to train as
he wanted, but he was determined to finish. “I was
totally prepared to swim combat side-stroke with my
good arm if that’s what it took to finish.” He says, “ No
way was I going to let down those who contributed on

Ken Bowen and Jordan Raynovich
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my behalf, nor the SEALs and their families who
benefit from this event.” He chose a good friend, Jenna
Shiver, as his paddler. Jenna is a former national
champion professional boxer and he knew she had the
athletic ability, physical strength, and mental toughness
to handle the nasty conditions and help him safely
make it across the bay. They also had hand signals and
plans on how to handle rough conditions. “It’s a little
nerve-wracking to look across that bay, and at that
shipping channel and think to yourself, ‘I’m about to
swim that.’ I grew up fishing those waters and have
caught my fair share of sharks out there!” Ken said the
water temperature drops 10° in the shipping channel,
it’s very dark, and the current becomes stronger. He
said, “Like most things in life, the real challenge in
making that crossing is winning the battle that is played
out in your own head.” He also reported that the
currents were tricky this year, making it a struggle to
stay on course. Several swimmers got washed off course,
and some were unable to finish. Ken did finish despite
his shoulder injury, but he was most proud of raising
$3,200 this year. He was really moved by the post-race
swim party, where he was able to meet and talk to
several Gold Star Families. These families raised the
heroes who serve a cause greater than themselves and
pay the ultimate price for that cause. They are “the
heroes who sacrificed everything for us,” Ken says. He
brought five friends to the party and they all want to

Getting ready for the race
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Chris Quilty and daughter Reagan

be involved next year. “I am committed to swimming
this event every year as long as I am breathing.”
Old Northeast resident Chris Quilty is one of three
who have participated in all 6 of the annual events.
He was also attracted to the event because of the cause
it supports. Chris discovered the race through the
Retired Naval Association and Masters Swimming.
He and his wife Karen both graduated from the Naval
Academy and were Navy divers for 5 years. He said
he saw this as a challenge because he did not see
himself as a ‘cold water’ swimmer. He said Karen swam
the first year but opted out after that, and in 2014 his
daughter Reagan, a 7th grader at Shorecrest Preparatory School, joined him for the swim. At age 13,
Reagan was the youngest to participate to that point.
This year, Chris says, there was a 12-year-old who
swam. “Reagan beats me at swimming, so I raise more
funds than she does. It’s the only way I can beat her!”
And he does a great job at raising funds; he has been
one of the top fundraisers for all 6 years!
This year over $200,000 has already been raised
and more donations are still coming in. If you would
like to donate visit www.imathlete.com/donate. If you
are interested in becoming a local sponsor please visit
www.tampabayfrogman.com/sponsors. n
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Big Hearts for Little League
molded by a man who believes good conduct among and between all parties
involved is worth his time to teach. The kids have to shake hands after every
neighborhood community is made up of all of us, unique individuals sharing
a common, loosely defined geographic area. We are all different, and yet, game. The parents have to get along with the umpire, who they may think should
combine to become one in that commonality, thus unity is created. That’s have his eyes examined. The coaches have to involve all of the kids, whether
why Little League Baseball should be important to us all. It may seem just a child’s they are exceptional players or not.
In recent weeks, a smudge against the reputation of Little League occurred
game to those who have not actively participated as a player, volunteer, or
spectator. The individuals fulfilling each of those roles have an impact, creating when the United States championship was stripped from a Chicago-based team.
a ripple of positive influence in our community.
As a matter of background, Little League Baseball is a term copyrighted and owned
Northeast Little League volunteer coach, David Vann, is incredibly passionate by the nonprofit organization that is Little League. The competitions at our local
about the game and what it represents. The kids and parents at Rollin’ Oats Field parks can move teams into district challenges, followed by regionals, then
(most know it as Shorey Field) are extremely fortunate to have him. Many of the
nationals, and ultimately culminating in the Little League World Series. The
responsibilities the coaches and other volunteers fulfill are clearly visible. Team
competition gets fierce, and the promise of fame entices some to cheat. Apparpractices, field maintenance, equipment inventory, concessions booth, parent
volunteer coordination, Little League rules compliance, umpire scheduling... the ently, the guilty parties rewrote the boundary map to poach players from other
list really does go on and on. We, the community, should be grateful to David areas in order to construct the “team of teams,” according to sportswriter Martin
Fennelly of The Tampa Tribune. Hopefully, the lesson taken away by all is that
Vann for the volunteer work he does that we don’t see.
The children eligible for his current team – boys and girls ages 8, 9, and 10 cheaters get caught. These were adult actions, and there may be legal consequences
as well.
years old – get more than coaching
Saturday, February 21st was
on the mechanics of baseball. They
gain character. They learn life skills.
opening day at Rollin’ Oats Field,
They grow in confidence. For many
located at 211 45th Avenue North.
of them, it is the first time they will
Sign sponsorships, team sponsorfail in front of an audience. Striking
ships, and volunteer positions are
out or missing a game-winning
still available, stresses David Vann.
catch teaches humility, compassion,
It should be noted that in addition
composure, and tenacity. Paying
to the hundreds of hours he volunattention to the action on the field
teers, The Vann Team Realty
requires David to remind his charges
provides financial sponsorship of
to focus at all times. It is more than
four baseball teams. David and wife
a game, stresses David. These young
Mellodi are proud parents of three
members of our community are
boys, aged 11, 8, and 4 years old.
taught to embrace the founding
They live in the Old Northeast, our
principles of Little League: character,
community, though you’ll probably
courage, and loyalty.
find them at the baseball field this
David Vann is a realtor by trade,
time of year. For more information,
but when he is coaching our youth,
visit Northeast Little League on the
he is a teacher. We live in a
Coach
David
Vann
and
his
three
sons,
Dillon,
Judson
and
Jameson
web at www.northeastll.com. n
community where the youth is being

A

Samantha Bond

Shaking hands after a game

Coach David Vann and his Vann Team

Coach Vann warming up one of his team members

Coach and his Vann team warming up for game

NOW AVAILABLE!
Last Waterfront Residences on Snell Isle.

Tour our Spectacular New Models and Waterfront Amenities
Now is the time to experience the incomparable lifestyle that awaits you in this exquisite waterfront community on exclusive
Snell Isle. Just moments from all the excitement of downtown St. Petersburg, these elegant tower and villa residences are
move-in ready and awaiting your personal touch. Come select your luxurious new waterfront home this weekend.

Don’t Miss This Opportunity To Secure Your Residence
In St. Petersburg’s Premier New Waterfront Community
Two Exquisite Models Designed By World-Renowned, Decorators Unlimited • Spectacular Views • Villas Offer
Private Courtyards and 2-Car Garage • Private Clubhouse & Fitness Center • Waterfront Pool, Palazzo,
Terraced Garden and Fire Pit • Boat Slips & Adjoining SPYC Marina • Moments to Vinoy Golf Club

Hurry! Only 3 Villa Residences Remain
Luxury Waterfront Condominiums and Villa Residences
from the high $400s

VISIT OUR SALES GALLERY TODAY!
Weekdays: 10am - 5pm | Weekends: 12pm - 5pm | 1325 Snell Isle Boulevard NE | St. Petersburg, FL 33704

CALL 727-478-2060 | VISIT WWW.WATERCLUBLIVING.COM/SNELL-ISLE

BROKER PARTICIPATION WELCOME AND ENCOURAGED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE
REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. This project has been filed in the state of Florida
and no other state. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation cannot be made. Prices and availability are subject to change at any time without notice.
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Florida Retired Educators Association Supports Literacy

S

Mary Hampton

t. Petersburg is the location of the state office of the Florida Retired Educators
Association (FREA). The office staff supports the all-volunteer core of units
that are located throughout Florida, its local officers, and state board officers.
In total, FREA has a membership of over 10,000 retired educators. These fine
members may have retired, but they are certainly very active in continuing to
offer service to their community!

History of FREA

In 1954, the Florida Retired Educators Association was formed in St. Petersburg.
There are 47 local FREA units throughout Florida. FREA’s state office aspires to
provide support and benefits to the retired educators and school personnel who
help further literacy goals, and to help provide a sense of community. FREA receives
no government money or grants. Its 10,000 members pay annual dues fee of $35.
FREA is a member of the Florida Retirement System (FRS). Its pension plan
is one of the lowest in operating costs. As of July 1, 2013, FRS was 85.9% funded.
A healthy plan is one that is funded at least 80%. Source: FRS; National Institute
on Retirement Security.

At the 2013 FREA Convention: Diane Sims, project chair 2013; Felicia Hardaway, principal
at North Shore MicroSociety Elementary School; Thelma Mosley, FREA president; and
Bertha Padgett, District 5 director.

FREA Local State
Office

FREA’s St. Petersburg
office employs three staff
members who support the
efforts of its all-volunteer core
of local unit officers and state
board members.
Barbara
Wi l l i a m s ,
executive secretary, Libby
Brut, database admin. and
Anne Fagan, technology/
graphics, all live in St.
Petersburg. They provide all
the organization and materials
necessary to the units. For
example, they support the
Margaret Poppell and Esther Twitchell
ongoing efforts throughout
the year, to coordinate FREA
collections of books for elementary schools who are experiencing some extraordinary challenges. The premier book collection event is when the retired educators
bring book donations to the annual FREA Convention held in May each year.

Margaret Poppell Literacy for Life Project

In 2012, the Margaret Poppell Literacy for Life Project was created in honor
of FREA member, Margaret Poppell. FREA past president, Esther Twitchell, said,
“Many of us thought FREA’s statewide literacy project should be named in honor
of Margaret Poppell. Margaret served as the FREA state literacy chair from 1993
to 2012. Giving Margaret’s name to this project recognizes the wonderful efforts
she devoted to promoting literacy.”
Margaret Poppell also served as the 5th Grade Essay Contest project chair from
2012 until her untimely death in January 2014. As FREA State Volunteer Services
chair, Jody Scruggs, said, “Margaret Poppell is sorely missed.” Anne Fagan said,
“Margaret left a legacy to those who loved her and will carry on the good works
in her name.”
The Margaret Poppell Literacy for Life Project is designed to collect and
supply new books to children in grades K through 5 throughout Florida. The

47 local FREA units collect and distribute
books in their local area. Once a year, a
book drive is held throughout the state.
At the annual FREA Convention, the
collected books are given to the recipient
chosen for that year’s book drive. A
bookplate is available to be placed inside
each book cover to identify the FREA unit
responsible for the donation. In 2011, 347
collected donated books were presented to
A Gift For Teaching, an organization
which serves children at various teaching
centers.

Thank You For Books Donated
At FREA’s 2014 Convention
The principal of the Otis A. Mason
Elementary School wrote a note to FREA’s
membership. Ms. Kimberly Dixon wrote:
“Otis A. Mason Elementary School would like to thank the Florida Retired
Educators Association (FREA) for the generous donation of more than 600 books
for students at our school. FREA members collected hundreds of books in order
for every student at the school to receive a book for their summer reading. On
behalf of the school, faculty members, and its students, I received the generous
book donations at the 2014 FREA Convention held at the World Golf Village
Conference Center in St. Augustine, Florida.
“As a Title I school, many students at Mason may not have access to books
during the summer months and may not be able to access the public library during
the summer due to transportation difficulty. This outstanding donation allowed
the students to take home a book (sometimes two) of their choice.
“Students were able to read and share with their friends, insuring that learning
and fun continued all summer long. Students who participated in the school’s
summer program were also able to take home additional books because of the
plethora of books that were donated. Otis A. Mason is proud to have been the
recipient of the FREA book donations. These allowed our students to... read!
read! read!”

Volunteer Elaine Sites

We Service and Repair All Brands

KRON
& WEST

AIR CONDITIONING

Call us for details on our specials and rebates!

727-345-0317
www.kronwest.com

––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Trane offers high-quality, energy-efficient systems and
is the leader in residential indoor air quality
––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
The Trane brand is the most highly-rated brand of
residential heating, cooling and ventilation
––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Together with Kron & West, you can experience a
dependable, efficient high-performance system
––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Kron & West’s service department is available for all brands 24/7
––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
We Are Committed to 100% Customer Satisfaction
Class ‘A’ State Certified CAC1814552, CAC042743 & CAC1815643
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Some Facts Regarding U.S.
Literacy
Many of the facts regarding literacy
in America are very alarming.
Children who do not read proficiently by the fourth grade are four
times more likely to drop out of
school. Reports show that low literacy
directly costs the health care industry
over $70 million per year. In 2013,
Washington, D.C. was ranked the
most literate American city for the
third year in a row, with Seattle and
Minneapolis close behind. Long
Beach, California was ranked the
country’s most illiterate city, followed
by Mesa, Arizona and Aurora,
Colorado. Source: One World Literacy
Foundation, April, 2014.l
A bookplate is available to identify the FREA
Thankfully, FREA members are
unit responsible for the donation
devoted to improving literacy rates in
Florida... and beyond. Congratulations for the fine, collective efforts of members
of this statewide organization!

Closing Thoughts
We are proud that the FREA state office is located in St. Petersburg. It was
recently relocated to 8950 9th Street. Due to its larger size, FREA board meetings
are now easily held at this new location. The office phone number is 727-577-6400.
FREA staff member, Anne Fagan, said: “I live in the historic uptown area of St.
Petersburg. Gary and I love being able to walk downtown and enjoy the rebirth of
our city. We walk through the Old Northeast and just chat with people we see
working in their yards or back behind their homes in the alleys. What other city
do you know where the alleys are as safe, well lit, and clean as our fine city?”
Congratulations on your 61st year, FREA! n
Additional Resources: www.FREA.org, www.memberextra.com/frea,
FREA Volunteer Services Chair, Jody Scruggs, granjo55@aol.com.

Email: info@frea.org,
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P EO P L E A N D P E TS
To submit photos or to be photographed, contact Susan Alderson. Photos by Susan Woods Alderson unless otherwise noted.
Email your HIGH RES digital photo to susie2wong@gmail.com. Please include your name, address, phone number, and pet’s name.

Kim Cromwell and Kasey
18th Avenue NE

Steve and Sue Ritch with Dash
Bandara Way NE

Teresa Cope and Maya
9th Avenue N

Warren Alessi with Max and Kevin
13th Avenue NE
Aileen Cardoso with Chewlo and Buddie
3rd Avenue N

Vlad Rangotchev and Shiva
11th Avenue N
(submitted by owner)

Alexa Zellers and Samson
13th Avenue N

John and Judie Underwood with Mocha and BeeBee
Beach Drive NE

111 2nd Ave NE, Suite 113
St. Petersburg, Fl 33701
727.755.PETS (7387)
petsinthecitystpete.com

Buy 10 Day Camp sessions
and get the 11th FREE!
(Days must be purchased in one
transaction to receive free day)

10% oﬀ your pet’s ﬁrst
full grooming appointment!

Jean Wendolowski and Muschu
17th Avenue NE

Free Dog and Cat Vaccines

when your pet comes for a wellness exam!
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TO D O IN S T. P E TE
Breakfast 7 Days a Week

$
5
Martini
Monday

Located at the Hollander Hotel

421 4th Avenue North
St. Petersburg

727-873-7900

Book Your
Next Event
with Us

www.hollanderhotel.com

Voted Best
Grouper Sandwich In Town!
Friday and Saturday
LIVE MUSIC 7-10pm
Saturday and Sunday
BIG BREAKFAST BUFFET
$
12 8am-12pm

Monday:
5 Martinis
Tuesday:
$
3 Craft Beers
Wednesday:
$
10 Burger, Fries
and Craft

Buy One Get One HALF OFF

COMMON GROUNDS
COFFEE SHOP

• MON-FRI BREAKFAST
• MON-FRI LUNCH
11am-3pm
Equal or lesser value. Dine-in only.
Not valid with any other discounts or promotions.
Wednesday special excluded. Expires 4/30/15.

$

FREE
Regular Coffee
Open at 7am
Coupons can not be combined.
Limit one per customer.
Expires 4/30/15.
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That, thought Caccamo, would make for ideal conditions. Once at sea, Caccamo
Then Wood needed his boom and mast rebuilt and knew a friend from his waited until the breeze was about 9-13 knots, shifting from the south to the
hometown of Cincinnati, Bill Shakespeare, who operated the Embree Marina southeast. He said he “saw” the breeze coming. Two dolphins were in the yacht’s
on 16th Avenue South. Once he came to St. Petersburg, Wood never left, docking wake. At the helm was Alex Korakis. The jib and main were fully set on a close
the Woodwind at the Vinoy Marina.
beam reach.
The sun, sea, and sails attract all sorts of romantics, not the least of which are
It was show time. Caccamo took off Orvis’ sunglasses. “I wanted to see her
the betrothed, such as Dan Caccamo,
eyes,” he said. “They
a digital marketer living in Pass-Awere bright and happier
Grille. Dan’s love of sailing began with
than I’d ever seen them.”
wind surfing in Tampa Bay and the
The wedding party
Gulf. When he met Wood in 1998, he
included her two children
quickly became a willing crew member
(her daughter was maidwhenever Wood called. The two of
of-honor), Caccamo’s
them have sailed the Woodwind in
teenage son and his best
30-knot winds, which provides a
man. “It was perfect,
challenge for any yachtsman’s skills.
magical,” Orvis said.
“I’ve been 800 miles into the Gulf
After about two hours
of Mexico and weathered a three-day
at sea, they returned to
storm,” said Wood. “There’s a reason
the St. Petersburg Yacht
they say there are no atheists at sea.
Club at Pass-A-Grille
Dan is one of my best crew members.”
where they were met by
It’s no surprise then, that Caccamo,
their guests. Wood
having proposed to Kathi Orvis of
proudly relates docking
Lithia, Florida, after a five-year
by sail only.
courtship wanted to be married, not
A New Orleans style
just on a yacht or even Wood’s yacht,
“second
line” then led
but at sea.
the wedding party and
Orvis, an interior designer, loved
guests on an eightthe idea, but said she also wanted to Parading from St. Petersburg Yacht Club at Pass-A-Grille to the beach for the reception
see the sunset. And having moved to
Florida from New Orleans after
Hurricane Katrina, she wanted a
Big-Easy-type celebration that would
remind her teenage daughter and son
of their hometown.
Wood became the de facto
wedding planner. He had never had
anyone marry on the Woodwind at
sea, though he himself was married
to his ex-wife on it while it was
docked at the Vinoy.
As skipper, he could not perform
the ceremony. It’s a myth that Bride and groom, Dan and Kathi (Orvis) Caccamo,fulfilled a dream to The groom Dan Caccamo, Alex Korakis,Heather Robyak, J Wood,
captains can be chaplains. They at marry at sea.
Robert Hollocher, and Greg Rusch (Pastor).
the very least must be notaries, or
better yet a man or woman of the cloth such as Greg Rusch, the youth pastor at tenths-of-a-mile parade to the Paradise Grill for the reception.
Orvis’ church in Lithia, who would preside.
Caccamo shook everyone’s hand along the way. Later that evening, Orvis saw
But Wood made sure the couple’s “chapel” was pristine, cleaning it before the her sunset.
ceremony, especially the areas where Orvis’ dress might drag. He drilled the crew
After a five-year courtship and two months of marriage, they tell their story
of five on their responsibilities and commanded that they be unobtrusive.
while holding hands.
But he had no control over
Their children may not be as romantic. They all had the same reaction. As
the weather. He prepared the Orvis tells it, “They all said ‘It’s about time!’” n
cabin in case Mother Nature
didn’t cooperate. And even
then, rough seas could make for
a bumpy ceremony.
December 6 was not a picture
perfect day in St. Petersburg. It
was raining hard in the morning.
But there was not a drop at St.
Pete Beach. Orvis was confident
that if the rain held off, they
would find a way to make it work.
“Dan can look out over the water
and see wind shears,” Orvis said.
Caccamo said it’s a matter of
knowing the wind and water
temperature. That will predict
the thermals. For his part, Wood
didn’t want to use his yacht’s
engines. He wanted the perfect
sail.
The high was forecast to be
Captain J Wood on the Woodwind
74°; water temperature was 68°. The wedding day crew
A NEW BEGINNING Continued from page 1
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A RO UN D T HE BLO C K
Annual High School Vocal Competition
Pinellas and Hillsborough’s 43rd Annual High School Vocal Competition
was held at on Saturday February 21 at Opera Central, home of the St.
Petersburg Opera Company (2145 1st Avenue South). Linda Switzer was
chairman of the event with Elaine Stupp, Lynda Lippman-Lockhart, and
Dick Pioli as her aides. Twent- four participants from schools (or with vocal
teachers in Pinellas and Hillsborough Counties) came for the day-long event
and sang before three adjudicators: Rosalia Maresca, Stefanos Koroneos, and
Jeanette LaVoy.
The winners were (pictured below L-R) first-place winner Lillian Kraack
from Newsome High School, second-place winner Ginny Swanson from
Shorecrest, third-pace winner Lindsey Collins from Countryside High
School, and fourth-place winner Zoe Gray from Robinson High School.
Natalie Cottrill from St. Petersburg High School, and Andrew Frazier from
Eastlake High School were tied for Honorable Mentions. The top prize was
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Diana is knowledgeable in Real Estate,
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in giving back to her community

Diana Geegan, with her rescue pup, Bella-Daisy
Diana knows moving is a major life event...
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Diana K. Geegan, Realtor®, CLHMS
DKGHomes@gmail.com
www.DKGHomes.com

727-424-7771

$750 provided by the Florida Suncoast Opera Guild. The winners sang at
the guild’s February 27th meeting.
Pianists Brent Douglas and Jack Rain accompanied most of the participants. Last year’s winner Rachel Steinbacher sang a couple of numbers
during the time the judges were deliberating.
*****

2015 Firestone Grand Prix Preparations Begin
Preparations for the 11th annual Firestone Grand Prix of St. Petersburg
kicked off this week with initial construction of the 1.8 mile, 14-turn track.
St. Petersburg is the first stop of the 15-race IndyCar Series, hosting the race
the weekend of March 27-29.
The three-day event brings 100,000 spectators from around the world to
St. Petersburg. Last year, the event was watched by over 388,000 domestic
viewers and hundreds of thousands more internationally, making it the most
widely broadcast event taking place in Tampa Bay for the past 11 years.
Mayor Rick Kriseman and Deputy Mayor Kanika Tomalin are encouraging residents and businesses to Embrace the Race. Visit www.stpete.org/
grandprix and www.gpstpete.com to see videos, maps, and learn more about
this exciting event.
*****

Grand Openings
A wave of restaurants opened in St.
Petersburg over the past couple months, and
many more are to come.
Downtown:
• Station House, 200 block of 1st Avenue S, American Cocktail Cuisine
• Sea Salt, second level of Sundial, upscale seafood-oriented restaurant
• Ruth’s Chris Steak House, second level of Sundial, top quality steaks
• Trader Joe’s, 2742 4th Street N, specialty grocery store
Midtown:
• Chief’s Creole Cafe, 901-903 22nd Street S, Creole staples
4th Street:
• California Tacos, 1003 4th Street N, San Diego-style Mexican cuisine
• Noble Crust, 4th St and 83rd Ave seasonal Italian and Southern soul food
• Just Thai, 4th Street N and 32nd Avenue, fast, casual restaurant
• Hook’s 2, 7900 4th Street N, second location of Hook’s Sushi Bar
• PieTopia, 5226 4th Street North, “farm to table” specialty pizzas n
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NEW PIER DESIGNS Continued from page 1

sense of place. This should not only be true of the New Pier’s architecture, but
also its functions.
The second task force – called the Working Group – recommended as a
requirement for the New Pier “an environmental education element with the
potential for an interactive marine discovery center.” It also stated that the City
should engage the ‘Ocean Team’ of marine science experts to further develop this,
and that “Designs must consider the unique water and environmental conditions
of the site, and the opportunity to enhance the public’s awareness of the Gulf of
Mexico with a focus on the Tampa Bay Estuary.” The Ocean Team, formerly
known as the Bayboro Marine Science District, is a collegium of approximately
20 marine institutions located in St. Petersburg. It is the largest marine science
group in the Southeast.
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in some regard. The initial concepts submitted in some cases included features
that could not be implemented within the $46 million budget. This article
examines the environmental/marine discovery elements of the concepts that may
be funded within the available budget. There are, of course, many other criteria
for judging the concepts, but this focus is on the environmental and marine
discovery requirement. It is also noted that at this stage in the process, ‘design
concepts’ are being considered, not complete designs. The design concept
ultimately selected will be further modified and enhanced, but major features will
remain. Concepts need to be judged on the basis of their major features, rather
than lesser issues that could be reasonably remedied.
Generally, the designs address the environmental/marine discovery theme
through the allocation of dedicated space for education and exhibits and/or the
creation of new habitat. All of the designs make provision for fishing, although
some more extensively than others. A few address use of solar power, notably
RePier with its Solar Plaza at Spa Beach. But while creating space to accommodate
photovoltaic cells, the cells themselves are not included in the budget.

Marine Discovery Center

Five of the concepts specify space for possible exhibit or lab space for an environmental education/marine discovery feature. These include Pier Park, Destination
St. Pete Pier, Discover Bay Life, Prospect Pier, and RePier. Pier Park offers an
educational center with both a ‘dry’ and ‘wet’ classroom. This mid-pier venue
includes an enclosed space (dry) for educational exhibits and instruction about
local ecology. The wet classroom is a large cut-out in the surface of the pier bridge.
It contains an amphitheater that steps down to the water. The Destination Design
Team consulted with the St. Petersburg marine science community and state that

Alma provides a shade arbor south of 2nd Avenue comprised of native Florida hardwoods along
with several ornamental garden areas.

Destination St. Pete Pier includes dedicated space in a reshaped Pyramid for a possible Marine
Discovery Center and tripling the existing size of Spa Beach.

Blue Pier considers its entire design concept a Marine Discovery Center. Prominent features
include lagoons, planting of mangroves and gumbo-limbo trees, tripling the amount of seagrass,
building artificial reefs partly from some existing pilings, creating a ‘living shoreline’ and
expanding Spa Beach, and placing a marine screen at the end of the pier which could display
real time underwater filming as well as educational visuals.

Visions of what this might entail were described in an earlier Northeast Journal
article (Sep/Oct 2014 at northeastjournal.org/archives). Since then, eight New
Pier design concepts were submitted to the city and seven of these remain under
consideration. Four seek to re-purpose the 60-foot-high Inverted Pyramid. Of the
three that do not, ‘Alma’ builds a new observation tower (perhaps up to 150 feet
high) and dance hall/event space in its place. Blue Pier provides for a 43-foot-high
sloped lawn with a shade canopy which doubles as a ‘marine screen.’ Pier Park
uses the foundation and stair cores of the Pyramid, and adds a new 123-foot-high
pier building. All concepts address the environmental/marine discovery theme

Discover Bay Life allocates space in the Pyramid for a possible Marine Discovery Center, however current funding will only allow a ‘Marine Observation Center’ with “limited interpretive
graphics and artwork.”
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their design for the interior of the Pyramid “allows for a creative, unique” marine
exhibit space. Up to three enclosed floors of the redesigned Pyramid could be used
for an “environmental education element/interactive marine discovery center,”
including space for the Secrets of the Sea ‘Science on a Sphere’ globe discussed
in our previous article. A related feature of interest is the installation of a glass
floor on the first level, enabling visitors to see the bay below. Should the space
not be used for a marine discovery center, it is generic in nature and could be used
for other purposes. The Discover Bay Life design team also allocates open-air space
in the Pyramid for a Marine Discovery Center, however, current funding will only
allow a ‘Marine Observation Center’ with “limited interpretive graphics and
artwork.” RePier suggests possible future use of the Pyramid for a marine discovery
center funded through private investment. The Blue Pier design does not include
dedicated space for a marine discovery exhibit, but it does include at the pierhead
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or enhancing the natural flora and fauna habitat. For example Pier Park calls for
the creation of a ‘Coastal Thicket’ boardwalk with plantings of cabbage palm,
sand white oak, live oak, and saw palmetto. The thicket would vary in width from
50 to 75 feet, and run along the northern edge of the upland, creating a native
upland maritime hammock. The Prospect design includes a small live oak savannah
and palm grove south of 2nd Avenue. Alma provides a shade arbor south of 2nd
Avenue comprised of native Florida hardwoods along with several ornamental
garden areas. RePier proposes a ‘Vertical Garden’ of hanging native plants in the
Pyramid. Blue Pier is perhaps the most ambitious design with respect to flora. It
seeks to partially restore the original eco-friendly habitat to the upland, and
includes the extensive planting of mangroves along the shores of one of two newly
created lagoons, and also South Florida native gumbo-limbo trees south of the
pier entrance.

Seagrass

A number of designs seek to enhance the seagrass surrounding the pier and
along the upland. Seagrass provides food, habitat, and nursery areas for a myriad
of adult and juvenile vertebrates and invertebrates. As stated in the Pier Park
proposal, “The concept of a living ecosystem integrated with the proposed pier
structures with seagrass enhancement provides many ecological benefits, including
water quality improvements and marine flora and fauna habitat, as well as
improving shoreline stabilization.” All of the proposals benefit seagrass merely by
reducing the size of the current pier footprint over the water, thus allowing more
sunlight necessary for growth to reach the bottom. Pier Park reduces destructive
wave action caused by storms and power boats in the vicinity of Spa Beach, and
permits the adjacent seagrass bed to expand naturally with the building of an

Pier Park provides space along the pier bridge for an environmental or marine educational center with both an open-air ‘wet’ and enclosed ‘dry’ classroom, use of remnant pilings for reef
building, a ‘Coastal Thicket’ boardwalk with native plantings, an expanded Spa Beach, and a
large artificial breakwater off Spa Beach joined to the Pier.

RePier suggests possible future use of the reshaped Pyramid for a marine discovery center, and
possible reuse of original pilings as artificial reefs and platforms for plant life. Perhaps its most
prominent feature is the use of hanging native plants (‘Vertical Garden’) in the Pyramid.
RePier also provides a platform in its Solar Plaza building for future installation of photovoltaic
cells to make it possible to someday power the pier complex with solar energy.

The Prospect Pier design images suggest multipurpose space within the Pyramid for a possible
marine diversity exhibit and a virtual aquarium, and provides a small live oak savannah and
palm grove on the upland.

lawn and adjacent amphitheater a huge marine screen that could project marine
life from the bay, the Gulf, or proposed new lagoons, along with interpretive
signage. It is proposed the screen and its content would be managed by a local
marine science institution. The Prospect design images suggest multi-purpose
enclosed space within the Pyramid for a possible marine diversity exhibit and a
virtual aquarium.

Native Landscaping

It has been said that the built environment offers nothing to rival the magnetism
of the natural one. Beyond the possible use of space for marine exploration exhibits,
what do the pier designs offer to actually enhance a marine discovery experience,
integrating ecology into the upland and pier? Several proposals call for creating

artificial reef and breakwater, starting at the pier bridge and running the length
of the beach. Blue Pier anticipates the proposed lagoons will “support the natural
recruitment of seagrass” and help triple the amount of seagrass on the overall site.
RePier states, “If piles from the current pier are left in place, they will become
home to a myriad of wildlife. Bay-level and below-bay-level shelves can be attached
to provide growing places for mangrove trees and seagrasses. In subtle ways, RePier
will become a richer environment for bird watching, fishing, and marine
observation.”

Reef Building
Use of the existing piles for reef building is included in two concepts. Blue Pier
proposes saving a portion of the old pier pilings to create an artificial reef and
reef-viewing area on the new pier bridge. These would be enhanced by the addition
of structures which will provide surface areas containing limestone for the establishment of marine flora and fauna. Artificial reef balls would be added. Pier Park
Continued on page 36
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MARINE DISCOVERY Continued from page 35

proposes to use remnant pilings at its wet classroom,
in addition to the creation of the new artificial reef
breakwater off Spa Beach. The breakwater will help
protect the beach from erosion as well as protect the
nearby seagrass beds.

Spa Beach
Another major feature of three proposals is the
reshaping of Spa Beach. Destination St. Pete would
return the sand above the current seawall and triple
the existing beach size. Pier Park removes the seawall
at the northeast edge of the beach and greatly expands
it. Blue Pier plans to extend the beach west to create
a dune landscape using the sand removed from new
lagoons. The bulkhead (the wall separating the park
from the beach) will be removed and replaced with a
naturally vegetated ‘coastal dune community’ and a
‘living shoreline.’ Living shorelines provide ecological
benefits including water quality improvements and
marine flora and fauna habitat as well as improving
shoreline stabilization. Dune over-walks will be
designed to provide pedestrian access to the beach.
The dunes will provide habitat for native plants and
birds, and “a more ecologically sensitive and aesthetically pleasing approach for storm protection over the
existing hard structures.”

“We can’t expect to accomplish a full marine discovery program right away, and it costs a lot of money to maintain a
marine educational program. The St. Petersburg ‘Ocean
Team’ will likely do its fair share but more will be needed to
sustain a high quality program.” Walter Jaap, Retired Senior Project
Leader, Coral Reef Studies Program, Florida Fish and Wildlife Commission

Lagoons
Several references have been made to Blue Pier’s
lagoons. These are certainly one of the most dramatic
environmental features of the design concepts. Blue
Pier proposes to create over three acres of new lagoons
on the upland, a landscape or habitat that existed
there prior to the land being filled in the 19th and
early 20th centuries. The lagoons will be much like
the Weedon State Preserve just north of the city, but
weaving together natural and more urban features.

“It has been said there are three jewels in the St. Pete crown:
health, arts, and marine science. We have enough aquariums.
Let’s think outside the fish tank. Let’s bring out the marine
Al Hine, Professor of Marine Science, USF
technology.”

Aside from the recreational boating aspects, “these
lagoons are expected to attract and support a variety
of native water dependent plant and animal species
that typically inhabit coastal waters.” The South
Lagoon will be larger and more traditional in its
landscape. The North Lagoon will be populated
mostly by mangroves on either side. The interconnected lagoons will be tidally linked to the bay
through two openings along the west side of the north
lagoon, a single culvert on the east side of the north
lagoon, and an opening on the south side of the
southern lagoon. It will be possible then, for example,
to kayak from near the mouth of the Vinoy Basin to
the Central Yacht Basin.
The City contracted with an independent expert
to assess the permitability and feasibility of the design
concepts. Based on the Selection Committee’s action
to allow the current concepts to move forward in the
process, it may be presumed these concepts have a
reasonable chance of overcoming any permitability
or feasibility issues, and being constructed within a
reasonable period of time.
Al Hine, professor at the USF St. Pete College of
Marine Science, is enthusiastic about a marine
program at the Pier. “It has been said there are three
jewels in the St. Pete crown... health, arts, and marine
science. We have enough aquariums. Let’s think
outside the fish tank. Let’s bring out the marine
technology.” Walter Jaap, recently retired from the
Florida Fish and Wildlife Commission where he
served as senior project leader of the Coral Reef
Studies Program, also embraces the idea of a marine
discovery program at the Pier. But, he cautions that,
“We can’t expect to accomplish a full marine discovery
program right away, and it costs a lot of money to
maintain a marine educational program. The St.
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Petersburg Ocean Team will likely do its fair share but
more will be needed to sustain a high-quality program.”
Taken as a whole, the Pier design concepts are very
receptive to inclusion of environmental education
and marine discovery features in the New Pier. Several
have redesigned the Pyramid building with a marine
theme in the forefront, although the space described
may be used for other purposes as well. A few concepts
have gone beyond the allocation of space by seeking
to enrich the ecology of the pier and the upland itself,
shaping it in a manner that may be better understood
by the public. Whatever design is ultimately selected,
it is likely to have significant environmental and
marine features. It will then take the St. Petersburg
marine community to lead the way in activating the
potential of these features and making this dimension
of the New Pier a success, and it is understood they
are ready to do so. But, help will need to come from
the greater St. Petersburg community as well. It was
that community which made our outstanding
university marine research program happen. The
same effort will be required for a successful and
enduring marine discovery feature at the New Pier.
What do we really want in a New Pier? Can we
have a purpose beyond amusement, recreation, and
economics as important as these are? Can the New
Pier, in a larger sense, enrich our appreciation and
understanding of our city’s special ecosystem and our
sense of place? Will it contribute to our quality of life
in all its aspects? Hopefully our current vigorous public
pier debate will result in an even greater icon than
what we now have – whether built or natural, or a
blending of the two. Hopefully our city will be the
better for it. n
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Major Marine and Environmental Features of Pier Design Concepts
Alma
• Native Shade Arbor

Blue Pier
• Two Lagoons
• Partial Native Habitat on Upland
• Tripling Seagrass
• Artificial Reefs
• ‘Living Shoreline’/Dunes at Spa Beach/Removes Bulkhead/Expands Beach
• Marine Screen at Pierhead

Destination St. Pete Pier
• Possible Marine Discovery Education Space at Pyramid
• Tripling Size of Spa Beach

Discover Bay Life
• Marine Observation Center at Pyramid

Pier Park
• Wet and Dry Classrooms on Bridge
• Artificial Reef
• Coastal Thicket
• Artificial Breakwater Off Spa Beach
• Expands Spa Beach and Removes Seawall at NE Edge

Prospect Pier
• Suggest Possible Space for Marine Discovery Center and Virtual Aquarium at Pyramid
• Modest Native Habitat on Upland

RePier
• Possible Future Space for Marine Discovery Center at Pyramid
• Possible Artificial Reef
• Native Hanging Plants (‘Vertical Garden’) at Pyramid
• Platform for Solar Power Building on Upland
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Bus Stop

T

Sara W. Hopkins

hursday, February 19th, was a busy day for Jerry Robinson. After provisioning
his 40-foot-long, 50,000-pound, 8-wheeler bus for a week, he and his wife,
MJ, hit the road in the stainless steel vintage WanderLodge for a rally in
Fort Meade, Florida.
“It’s not an RV,” Robinson is quick to specify. “It’s a bus. It’s the same kind
of bus that rock bands used in the ’70s, ’80s, ’90s, and early 2000s to crisscross
the country. They’re built so durably that that’s what they all used.”
Robinson’s vintage restored bus is indeed a relic from the late 1980s. The bus
itself was made in 1988, and has since been retrofitted inside to mirror a luxury
late ’70s interior, complete with marble tile in the kitchen suite, vivid colors,
double closets, a full bedroom with a queen-size bed, a full bathroom, and three
AC/heating units.
“The inside looks like an old airplane,” Jerry explained. “Down the hall we have
overhead compartments that look just like they do on a plane, and the control dials
– there are about 50 – were made to look like airplane dials. It’s a very timeless look.”
Though reminiscent of a plane, the bus is really a house on wheels. Even the
Robinsons agree with that assessment.
“When you live in an old house, and love it, this just seemed so similar [to
my 1923 Old Northeast home]. I just love that historical feeling,” Jerry says.
Jerry and MJ (Mary Jo) Robinson have been residents of the Old Northeast
for almost twenty years. They are strategic branding experts and have helped
many local and national companies hone their corporate brand for almost fifteen
years. Robinson Brand Builders is only one of their local companies. They also
own a cloud computing company. After years of long hours and the demands
that come with successful entrepreneurship, the Robinsons are ready for travel
– specifically, relaxing travel.
“The inside of the bus reminds me of
a little New York apartment,” Jerry
explains. “It’s a totally different way to
travel and to stay places longer. When
you compare the cost of a hotel, dining
out, all the costs and resources of the bus
are put into perspective and it actually
comes down to much more affordable
long trips.”
Those ‘resources’ include a
300-gallon gas tank – and the bus gets
6 miles per gallon. Jerry vehemently
agreed that the lower cost of gas at
present makes his travel plans a lot
easier. The large water tank which
holds 100 gallons and 12.5-watt
generator gives the bus all the comfort
and convenience of home.
Blue Bird’s branch of business called Cardinal Manufacturing created these
home-like busses for some very famous clients, including former president Jimmy
Carter and Johnny Cash. The first prototype was created in Fort Valley, Georgia in
1963. The prototype was based on Blue Bird’s famous school bus design, made
entirely of steel, which the company had introduced in its school bus designs in
1937. (Busses back then were typically made of fiberglass.) After many years of
production, Blue Bird/Cardinal Manufacturing divested its motorlodge business,
which subsequently closed down in 2009. Blue Bird thrives today in its bread-and-

butter business, the All-American school bus.
“It’s an interesting approach in getting different places and visiting people.
We get to work in the morning (remotely) and play in the afternoon (exploring).
We’ll get to see different parts of the country – and we also appreciate local
places more, too. We just stayed in Fort DeSoto for two weeks – right in our
backyard.”
While the bus itself is still rather new to the Robinsons (they’ve had it a little
over a year), Jerry is not new to the world of the WanderLodge.
“I learned to drive in a VW camper,”
Jerry says, laughing. “My parents were
very into the RV scene. That camper
was my first car. Everybody buys an RV
for a different reason. For us, it’s a lifestyle
thing. We want to merge work and travel
in order to travel together for longer
periods at a time. That being said, I’ve
never had anything so big. I thought it
would be a lot harder to drive!”
Good thing the bus isn’t hard to
drive, as Jerry and MJ are ramping up
their travel schedule and planning to
attend more rallies like the most recent
one in Fort Meade.
“These rallies are great,” Jerry says.
“We find out about them on the
WanderLodge forum and their blog.
They’re spontaneous meet-ups. They’re
timed with festivals and events sometimes. Picture thirty-five 80-foot busses all
lined up. We meet up and have fun together at the festivals. The other reason we
go is to get info from people who have had these old vintage busses longer than
I have. I’m not mechanically inclined, so it’s great to hear from them what they
do and what to expect. It’s a great community.”
Though the Blue Bird WanderLodges are now relics of a bygone time, this
community of bus enthusiasts is still going strong, welcoming new members all
the time. n
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AR O U N D TH E B L O CK
Shopping in the ’Burg

The Junior League of St. Petersburg’s (JLSP) annual rummage sale, Whale
of a Sale, held on February 6th and 7th at USFSP’s Harbor Hall drew over 700
attendees from the St. Petersburg community including many residents of the
Northeast neighborhood. The Sip and Sea Preview Shopping Party provided
shoppers the opportunity to enjoy early shopping and enjoy signature cocktails,
light hors d’oeuvres, and a DJ blasting the tunes, while browsing for great bargains.
The sponsors that worked in conjunction with the Junior League of St.
Petersburg to make this event possible are Budget Self Storage, Chick-Fil-A
(4th Street), Diamonds Direct, DJ Storm Events, Harvard Jolly Architecture,
HumaniTEA, Paul W. Long Appliances, Tampa Bay Times, Tracy Negoshian,
and the 4th Street Shrimp Store. Whale of a Sale is the JLSP’s largest fundraiser.
All proceeds benefit the Junior League of St. Petersburg’s mission and charities.
To learn more about the JLSP, visit www.jlstpete.org.

We are so grateful for the School Board`s assistance,” said Susan Schwartz, Belle
of the Ball founder and executive director.
Mrs. Schwartz also announced that Gold and Diamond Source and Hands
Across the Bay have donated toward the renovation of the jewelry area;
Cornerstone Bank and private individuals have donated toward the general
renovation of the new facility; Two Men and a Truck of Pinellas County
moving company has offered to pack, move and unpack the store contents at
no charge, and that Seminole Mall (Primerica) donated a lovely 8-foot glass
jewelry case.
“We are overwhelmed and humbled by the community`s support of Belle of
the Ball. We are so appreciative. It means so much to the students we serve,”
said Mrs. Schwartz.
Mrs. Schwartz also thanked BrightHouse Networks and fisGlobal for contributing to general operating funds and special capital needs like shoe racks and
also jewelry that is purchased for
the girls to complete their
ensembles. She also thanked
Primerica for providing the
current storefront in the Seminole
Mall.
“Sun Country Cleaners,
Cornerstone Bank, LaFrance
Boutique, Olga’s Bridal, Dress For
Success, and others have also
been invaluable supporters. We
also have had many anonymous
donors who have contributed
greatly to our program,” she
continued.
Belle of the Ball founder and executive director
To support Belle of the Ball, Susan Schwartz in front of Belle of the Ball store in
checks may be mailed to Belle Seminole Mall Joe Marteski/Belle of the Ball, Inc.
of the Ball, c/o Hancock Bank,
28163 US Hwy 19 N, Ste 101, Clearwater, FL 33761.
www.belleoftheballproject.com.

*****

*****

Whale of a Sale

Community Coming Together for High School Girls’
Dress Charity Belle of the Ball
Belle of the Ball is a charity which has given away more than 4,000 dresses
and many shoes, purses, and accessories to underprivileged high school students
since its founding in 2003.
The Pinellas County School Board voted on December 9 to lease the media
center in the former Curtis Fundamental School at 1210 Holt Ave.in Clearwater
to the Belle of the Ball.
“This media center is almost 5,000 sq. ft. and is in good condition. It should
help us give each girl a pleasant shopping experience and build their self-esteem.

Gently-Used Items Needed For Church Tag Sale
Used (but not abused) items are needed for the 5th Annual First Presbyterian
Church TAG SALE. Donations will be accepted at First Presbyterian Church
of St. Petersburg on these dates: March 14 (9 am to 2 pm) and March 20 (9 am
to 3 pm) at 730 North Shore Drive NE (back of church) room N-123. Please
no electronics or clothing. Furniture is welcome.
Mark your calendar! Tag Sale and Bake Sale to be held Saturday, March
21, 7 am to 3 pm at 730 North Shore Drive NE, behind the church.
All proceeds from the sale will provide scholarship assistance for families
going to the All-Church Retreat in late April at Cedarkirk Church Camp. n
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T H E H E A RT G A L L ERY
The mission of the Heart Gallery of Pinellas & Pasco is to provide an emotionally safe way to connect children with families through a traveling exhibit
featuring the faces and stories of local foster children ready for adoption. For more information, please visit the website at www.heartgallerykids.org.

L IE M

ALYSSA

Determined and Enterprising
Age: 16
Entertainment: Playing Candy Crush, texting, listening to music and hanging out
with her friends

Cuddly and sweet

Goals: To become a registered nurse or a pastor

Age: 2-1/2

Forever Family: Church-going, without pets

Make a Difference in a Life

Favorites: Laying on the floor being entertained by the world around him
Playtime: Watching the lights and sounds of children’s shows, playing with his
light box, and listening to classical music
Forever Family: Responds well to other children, especially when they dance!

AN G E LA

DARRYL “DJ”

Be Her Champion
Age: 14
TLC: Will benefit from a family who can fill her life with tenderness and love
Needs: Representative for her needs and to navigate the world on her behalf

Kind and silly

Forever Family: Deserves to be part of a family who will give her a voice

Age: 10

PLEASE CONSIDER A DONATION
Click heartgallerykids.org or
mail to Heart Gallery of Pinellas & Pasco
100 Second Avenue N, Suite 150; St. Petersburg FL 33701

Favorites: Gospel music, coloring, putting together puzzles and playing card games
Dreams: To have a dog of his own, like the cartoon Scooby Doo, and to become a
fireman driving a fire truck!
Forever Family: Darrell likes to help take care of younger children
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A R O U N D THE BL OC K
PARC Arts at the Morean

T

he PARC Arts Programs are some of the most attended and thriving
services at PARC. It was time to take a look at the immense talent
and come up with a name for the multiple arts programs which include
jewelry making, pottery, painting, mixed media, and more. PARC would
like to introduce the Inspired Artist Studio @ PARC.
With the new name, there is a new opening through friends at the
Morean Arts Center which will include PARC artists. Please mark your
calendars for an extraordinary display of talent.
The opening reception is Saturday, March 14, 5-8pm. It is FREE and
open to the Public. THe PARC Artists’ BreakOut collection will be featured
in the Everett Gallery. The exhibit will run from March 14-April 19, 2015.
The Morean Arts Center is located at 719 Central Avenue in St. Pete
and their website is www.MoreanArtsCenter.org.

D o g Wa l k i n g & Pe t s it t i n g
Ho u s e C h e c k+

©

out. Whether it’s daily
workday walks for Fido or
keeping an eye on the
homestead in your absence.

Learn more onlineor call us any time.

.c o m

care of things when you’re

*****

atb

relieve your stress and take

!!
Go

aw

We offer many services that

Let
’s

S t. Pe te’s m o s t r e li a bl e!

727 -483 -4554

more info: aWal k Ar oun dT heBlo c k.c om

Sunshine Awards Big
Success. Winners
Announced.
The first St. Petersburg
Downtown Neighborhood
Association Sunshine
Awards were held February
24 to a sold-out crowd at the
t Year
St. Petersburg Yacht Club
dar to Vote Nex
en
al
C
ur
Yo
k
Mar
and Sailing Center. Live
music, great food and drink,
prize drawings and, of course,
the announcement of the
winners made for a
memorable evening. Al
Scafati, association
president, opened the
evening by thanking
everyone who voted and
supported the SPDNA. And
based on the overwhelmingly
positive response this year,
he promised an even bigger and better Sunshine Awards for next year.
Jerry Penacoli hosted the evening and announced the winners:
New Development: Sundial
Event: Mainsail Art Festival
Beverages: Canopy Rooftop Lounge at the Birchwood Inn
Business: Saturday Morning Market
Dining: Bella Brava New World Trattoria
Retail and Services: Kalamazoo Olive Company
Parks/Recreation/Sports: Vinoy Park
Arts and Entertainment: Salvador Dali Museum
Downtown Citizen of the Year: Mayor Rick Kriseman.
A large thank you to the sponsors: The Downtown UPS Store, the
Hampton Inn and Suites Downtown, Mesh Architecture, the St.
Petersburg Yacht Club and Sailing Center, the City of St. Petersburg,
Duke Energy, and REMAX Metro.
The St. Pete DNA has very exciting plans for the upcoming year. To
join, or renew your membership, go to www.stpetedna.org. n

Get To Know Old Northeast
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1833 Brightwaters Blvd NE
Live the Florida Waterfront Life in Style,
Open Water Views, Exceptional Indoor and
Outdoor Entertaining Space
5 BR, 4.5 BA, 5,601 Sq Ft, 3 CG, Pool & Spa,
Office, Fitness room
Offered for $3,475,000
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Sold Homes
426 19th Ave NE-SOLD
5 BR, 2.5 BA, 2,540 Sq Ft, 2 CG, Pool
Last Offered at $835,000
635 13th Ave NE - SOLD
3 BR, 3 BA, 2,492 Sq Ft, 2 CG
Last Offered at $735,000
228 14th Ave NE - SOLD
3 BR, 2.5 BA, 2,094 Sq Ft, Oversized 2 CG
Last Offered at $545,000
CONTRACT IN 3 DAYS!

556 21st Ave NE
Historic Estate on Double, Corner Lot,
Tropical Backyard with Resort Style Pool,
Private Master, Executive Office
5 BR, 4.5 BA, 3,968 Sq Ft, 2 CG,
Offered for $1,420,000
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736 18th Ave NE - SOLD
3 BR, 2.5 B A, 1,958 Sq Ft, 2 CG
Last Offered at $449,000
1925 Kansas Ave NE
Stunning Waterfront Home with Pebble Tec
Pool, Updated Kitchen, Large Master Suite,
3 BR, 2.5 BA, 2,823 Sq Ft, 2 CG
Offered for $895,000
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Get The Best Price
For Your Home...
Get to Know
JJ and the Z
727-344-9191
Homes@JJandtheZ.com

414 Cordova Blvd Ne
Updated Executive Snell Isle Home Updated from Top to Bottom. Huge Backyard and
Pool. New Roof, New AC, New Windows.
4 BR, 3 BA, 3,403 Sq Ft, 2 CG
Offered for $799,000
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156 14th Ave NE
Gorgeous Historic Home, Large Kitchen
with Island that Looks Over the Pool with
Spill Over Jacuzzi, Private Master Suite
5 BR, 3 BA, 2,031 Sq Ft, 2 CG
Offered for $649,000
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4200 Cherry St NE
New Contruction in a Bungalow Style, In
Ground Pool, 9 Ft Ceilings, Master Suite
4 BR, 3 BA, 2,555 Sq Ft, Oversized 2 CG
Offered for $449,000

116 14th Ave NE
True Historic Gem in Old NE, Updated
Kitchen, Backyard is a True Oasis with
Mature Landscaping and a Pool/Spa
3 BR, 2.5 BA, 2,307 Sq Ft, 2 CG
Offered for $790,000

Julie Jones
Kathryn Krayer Zimring

1324 51st Ave NE
Gorgeous Waterfront Views from this
Ponderosa Shores Home, New Dock
Installed in January, New Roof 2014,
A/C 2011, 3 BR, 2 BA, 1,656 Sq Ft, 2 CG
Offered for $449,000

